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magazine supplements, billboards, direct mailings, and joint projects with industry partners 
were leveraged to boost the ”Douglas” brand, more than ably backed by the supermodel Heidi
Klum – ”the face of Douglas” – who ensured high familiarity and likeability ratings in her 
capacity as a testimonial and brand ambassador. 

The Douglas Card continues to be hugely popular among customers. As one of the most
successful customer cards in Europe, it offers numerous exclusive services such as mailings, 
a magazine and events. Some eight million customers in eight countries currently own a 
Douglas Card – 2.5 million of them in Germany alone.

Which aspects of your work at Douglas do you enjoy 
most?

Developing new concepts with my team, taking them to 
the stores and then putting them quickly and effective-
ly into action. For example, we are currently working on 
the topic ”How can I surprise and inspire my customers?” 
That’s absolutely fascinating because we can chart new 
territory in the ways we interact with customers.

How do you motivate your staff?

Motivation powers movement and makes things happen, 
and selling is all about movement. That’s why movement 
and motivation are so important for us in the retail seg-
ment. For example, one motive might be based on a spe-
cific target. I discuss the various parameters with my team, 
and then delegate its realization to my staff, giving them 
responsibility and prompting them to take the initiative. 
That requires mutual trust plus dedicated and creative 
teams. And, fortunately, that’s exactly what we have at 
Douglas, which explains why we achieve so many of our 
objectives together. 

What kinds of things capture your imagination?

I find our really big stores most fascinating of all because 
of their complexity. In my eyes, they offer unique chal-
lenges when it comes to human resource management,
merchandising and shop fitting. I also really enjoy training.

What has been your most rewarding experience at 
Douglas to date?

The reopening of our megastore on Prager Strasse in 
Dresden following the terrible floods of 2002. Because I 
had helped to set up – and also managed – this store, I had 
a special relationship with it and its team. The weeks of 
flooding and clean-up operations that ensued were very 
emotional – and a period of great uncertainty. So I was 
overjoyed when I could tell my team that we would be 
opening again. 

Dörte Wojtczak
Regional Director and Human Resources
Development Officer, Douglas South

The Douglas team greeted customers with flowers during the grand opening at the ”Duisburg Forum” in mid-September 2008.



”A world of fragrances! ”

Friendly and capable like all of their colleagues: a multicultural Douglas trio (left to right) Fatima El-Koubai, Nadine Wallus and Tayyibe Gülal.
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Sales in EUR m Stores Employees

since 2007/08 2006/07 2007/08 2006/07 2007/08 2006/07

Germany 1969 916.2 880.6 445 441 6,689 6,478

Netherlands 1980 173.2 161.0 84 81 1,395 1,352

Italy 1989 156.4 145.9 130 120 1,118 1,054

France 1986 136.9 140.8 91 94 1,116 1,163

Spain 1998 83.5 80.3 90 80 700 724

Austria 1974 72.6 69.1 44 42 605 589

Poland 2001 68.3 44.0 47 33 737 512

Russia 2003 54.7 44.5 26 23 508 484

Switzerland 1991 33.3 33.0 12 11 192 200

Portugal 1998 27.2 25.7 15 15 199 192

Hungary 2001 22.9 20.2 16 12 217 182

Latvia 2007 19.0 2.7 31 33 199 199

Lithuania 2007 16.2 2.3 39 40 244 248

United States 1982 12.5 15.6 13 13 111 111

Czech Republic 2004 8.9 5.8 12 6 119 64

Turkey 2006 5.8 1.8 12 4 102 72

Croatia 2008 5.5 0 42 0 239 0

Bulgaria 2008 4.2 0 4 0 95 0

Denmark 2004 4.1 3.1 5 3 39 32

Monaco 2002 3.1 3.0 4 4 16 16

Slovenia 2003 2.3 1.8 3 3 22 23

Romania 2008 2.2 0 3 0 45 0

Slovakia 2005 1.2 0.6 2 2 9 13

Estonia 2007 0.7 0.1 1 2 6 11
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As a successful organization, Douglas is fully aware of its responsibilities toward society. 
Since June 2008, it has therefore been supporting DKMS LIFE – a subsidiary of the German 
Bone Marrow Donor Agency DKMS – by providing free cosmetics seminars for women cancer 
victims in clinics and therapy centers. Specially trained personnel advise these women
on bodycare and make-up with the goal of restoring their confidence and optimism. 

As part of this long-term partnership, Douglas donates part of the proceeds from sever-
al products sold at its German perfumeries to DKMS LIFE. These include the Douglas-DKMS 
teddy bear ”Hope” and a special DKMS voucher, with two euros and three euros respective-
ly going towards the charity. Taken together with funds generated by other special activities, 
some 150,000 EUR had been collected by the end of September 2008. Beyond this, Douglas 
is also the lead sponsor of the ”dreamball,” the international gala event organized by DKMS 
LIFE. As such Douglas helps to publicize the important work conducted by this agency to a 
broader public. 

The new 2008/09 financial year began with a true sensation for Douglas. In mid-October 
2008 it opened an all-new, approximately 1,000-square-meter perfumery on Berlin’s most fa-
mous artery ”Unter den Linden.” This event also launched a year in which Douglas will con-
tinue to post earnings-oriented growth. All in all, some 50 new stores are due to open across 
Europe, with expansion activities focusing on Italy, Poland, Russia and Croatia. But Douglas 
will also continue to thrive in its domestic German market. In addition to generating organic 



growth, Douglas will be consistently reviewing opportunities for acquisitions and similar in-
vestments, particularly in its existing markets. Simultaneously it will be seeking to regroup 
in the depressed Spanish market. In this way, Douglas aims to cement – and prudently ex-
tend – its leadership of the European market in the long term.

From an organizational perspective, the company is also well equipped to master the chal-
lenges of the future. As a result of its dynamic growth, the number of foreign markets served 
has surged to 22 in recent years. For this reason, its foreign operations are being divided into 
two regions: southern and western Europe on the one hand and central and eastern Europe 

Management

Reiner Unkel Chairman

Dieter Vennewald Chief Financial Officer Stefan Herfeld General Manager

Central & Eastern EuropeAndreas Grandinger Financial Officer International

Ernst Brändlin Germany Marc-A. Carls Estonia, Latvia, Lithuania, Croatia

Michael Brixner Germany Rita Donnerstag United States

Dieter Goose Germany Wahan Gasparian Russia

Anton Hörl Germany Stefan Herfeld Turkey

Klaus-D. Hübenthal Germany, Denmark Agnieszka Idziak Czech Republic

Willem Duthler Netherlands Agnieszka Mosurek Poland

Stephan Borchert General Manager

Southern & Western Europe (since 08/01/08)

Rebecca Panzenböck Austria

Roland Szalay Hungary, Slovenia, Rumania, Bulgaria

Ernst Brändlin France, Monaco Heike Aufterbeck Director Marketing

Hans Elsässer Spain, Portugal Christina Gemsa Director Human Resources (since 04/01/08)

Jörg Mingers Italy Henryk Grund Director Purchasing,

Category Management (since 10/01/08)Marianne Müller Switzerland

on the other. The two regional managers will report directly to the head of the Perfumeries 
division.

In its main home market, Douglas will also be updating its management structure to reflect 
the enlarged store network. In the course of 2009, the five existing sales areas will be divid-
ed into seven new regions. Organic growth had resulted in considerable overlapping between 

Embellishing the ”Golden City”: the Douglas team from 
Prague. 

Smart and contemporary: Douglas in Prague.
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The Douglas perfumery in downtown Prague ranks 
among Europe’s very finest. What makes the store so 
special? 

Prague is a major metropolis in Europe’s new center. Our 
Douglas perfumery is sited in the heart of its historic 
quarter, in the Kolowrat Building on Na Prikope, the city’s 
most popular shopping boulevard. All of that makes for 
a unique atmosphere, one that infuses our employees as 
well. They provide professional, friendly, first-rate service. 
And that explains why our customers love this Douglas 
venue.

What has been your most rewarding experience at 
Douglas to date?

The most pleasurable experience I had was when Douglas 
first launched in Poland and the Czech Republic. It’s won-
derful to be involved in something from the get-go. I was 
able to experience for myself how the market and the 
whole team kept developing in both of these countries. 

How do you motivate your staff?

Intense personal communication is the key. For me, being 
close to the shop floor is vital. That allows us to solve pro-
blems quickly and in ways that keep customers happy. 
Mutual trust is a core element in successful cooperation.

Which objectives are you pursuing with Douglas in the 
Czech Republic?

We want to be number one on the market. That goal is the 
force that motivates each and every one of us.

What do you enjoy most about your job?

I certainly never get bored in my job. On the contrary, 
if you work at Douglas you experience new and exciting 
things every single day. That makes our work really varied 
and interesting. And that’s what I enjoy most of all.

Agnieszka Idziak
Managing Director, Douglas in the Czech Republic
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the individual sales areas; these anomalies are now being remedied, resulting in more effi-
cient processes that produce more timely decisions. 

In January 2009 the Perfumeries division is launching a new communication strategy which 
will focus on the ”Douglas” brand. The international strategy with local nuances will revolve 
around the concepts ”empathy, expertise and exploration.” A campaign has been developed 
which also takes regional and national differences into account. To achieve this, a photo-
shoot will focus on 10 very different models who embody the ideals of beauty in its various 
markets and also reflect the expectations of the different target groups. 

The Douglas perfumeries are well prepared for the future. With attractive stores, the latest 
products, outstanding service and – above all – capable and friendly assistance from highly-
motivated staff, it will extend its market and quality leadership in Europe on a sustained
basis. 

Beauty unbounded – in 23 countries with nearly 1,200 perfumeries.
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One of over 5,000 friendly and capable Thalia employees: Pia Stuhlweißenburg at Thalia in Münster.
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Heading for the top: 
the Thalia team in Nuremberg.

At the end of April 2008, Thalia opened its largest German bookstore 

(formerly Buchhaus Campe) to date in Nuremberg, quite literally 

launching a new chapter in the company’s history. ”We were absolutely 

overrun,” recalls store manager Hans Schmidt: ”The opening surpassed 

all our expectations.” It had taken the sixty-strong Thalia team a full 

10 days to move in – working around the clock. A total of 100,000 

books were transferred from the old Campe store just a stone’s throw 

away to the new, approximately 4,000-square-meter premises on the city’s 

Karolinenstrasse. The new venue’s features include a readers’ corner, which 

is decorated like a living room complete with fireplace, the ”Pavilion of 

the Senses” with its comprehensive health, wellness and esoterics sections, 

and a large children’s bookshop with its own climbing wall. Thalia in 

Nuremberg – just one of almost 300 captivating Thalia bookstores.



Tribute to a city: artistic wall decorations at the Thalia bookstore in Nuremberg.
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Sales in EUR m Stores Employees

2007/08 2006/07 2007/08 2006/07 2007/08 2006/07

Germany 589.6 531.9 236 215 3,878 3,742

Austria 105.3 95.8 32 30 734 698

Switzerland 73.9 68.0 23 22 541 504

Total 768.8 695.7 291 267 5,153 4,944

The Books division invested about 34 million EUR in its 2007/08 financial year, with the ma-
jority funding 29 new retail outlets. Sales at the 291 Thalia bookstores in Germany, Austria 
and Switzerland rose by 10.5 percent to approximately 769 million EUR, enabling the Thalia 
Group to extend its leading market position in German-speaking Europe. The 5,000+ capable
and friendly employees proved pivotal to this successful performance. 

In Germany, the 236 locations posted sales of almost 590 million EUR, representing an in-
crease of 10.8 percent. The 25 new venues contributed to this rise, as did the 44 Buch&Kunst 
bookstores which were acquired at January 1, 2007, and whose turnover was only reflected in 
the final three quarters of the previous fiscal year. In spring 2008, Thalia also acquired four 
bookstores from the Karlsruhe-based company Buch Kaiser GmbH.

A much-appreciated Thalia service: expert assistance from helpful booksellers.
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Thalia – emerging as a powerful brand



Feel-good ambiance at Thalia in Nuremberg: the readers’ corner with its hearth and international library.  

The year’s highlights included the openings of Thalia’s biggest German bookstore in Nurem-
berg at the end of April 2008 and the 2,500-square-meter venue in Kassel in October 2007. 
But the new locations in Ingolstadt, Rosenheim and Passau also boosted the group’s market 
position, particularly in southern Germany. In the area of merchandising, Thalia benefited 
from a number of successful releases, including the German translation of the seventh Harry 
Potter novel in October 2007. 

The online shop www.thalia.de also registered major gains during the 2007/08 financial year, 
once again underscoring the appeal of Thalia’s multi-channel strategy – and bolstering the 
existing partnership with buch.de internetstores AG. The Thalia Group holds an approxi-
mately 35 percent interest in buch.de, one of the leading online media and book sellers in the 
German-speaking countries. 

Sales at the 55 Thalia bookshops in Austria and Switzerland were up by 9.4 percent to over 
179 million EUR during the year. This surge was primarily powered by a positive performance
in Austria. With 32 and 23 stores respectively, the Thalia Group has secured market-leading
positions in both Austria and Switzerland. During the past financial year Thalia opened 
two locations each in these two countries. One special highlight was the inauguration of the 
1,200-square-meter bookstore in the St. Gallen Shopping Arena, the largest mall in eastern 
Switzerland, at the end of March 2008.

In Austria Thalia is promoting the virtues of reading and books among young people with 
the goal of sparking their interest in the written word from an early age. To this end the com-
pany launched its ”Reading Is Living” project during October 2008, a venture supported by 
various partnerships with parents, teachers and educational institutions.

After the fixed book-pricing system had been abolished in Switzerland in May 2007, the pub-
lic debate entered a new phase in 2008. The Swiss parliament’s Economic Commission has 
now submitted draft legislation aimed at restoring the system. The Thalia Group welcomes 
this move and is working with other market players and industry organizations to promote 
its reinstatement.
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Popular: the Thalia literature café.A Mecca for literature lovers: Thalia in Nuremberg.

In the area of marketing, Thalia underwent a major facelift. The objective was to unite the 
numerous new bookselling brands and their countries of operation – Germany, Austria and 
Switzerland – in a single brand image. In this context the original identity of Thalia – in 
Greek mythology the muse of comedy, whose name means ”blossoming” – became a greater 
marketing focus. 

Among consumers, the fresh logo invests the brand with an enhanced profile. And by add-
ing the new tagline ”Bücher, Medien und mehr” (”Books, media and more”) and incorporat-
ing the national domain suffixes (.de, .at and .ch), it draws increased attention to Thalia’s 
multi-channel strategy. The claim ”Entdecke neue Seiten” (”Turn over a new leaf”) is de-
signed to highlight the event- and experience-oriented dimension of the bookstores.

Coinciding with the launch of the new brand image, the stores that previously operated
under the names ”Kober-Löffler,” ”Grüttefien,” ”Buch & Kunst” and ”Baedeker” were all
renamed ”Thalia” during the 2007/08 financial year. By instituting this uniform nomen-
clature, the company is advancing its umbrella-brand concept in Germany, Austria and 
Switzerland while simultaneously raising brand awareness.
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 What makes Hamburg – and specifically the Europa 
Passage – such a special place for a store? 

Thalia bookstores are as much a fixture in Hamburg as 
the cranes in the city’s port. I regularly overhear custom-
ers on their cellphones saying ”I’m at Thalia right now” 
– much as they might say ”I’m at the Alster Lake.” And in 
my store’s case, both would be true – our customers can 
browse for books and enjoy a panorama of the Alster at 
the same time. And that is something very special.

Have you noticed any changes in your customers’ be-
havior over the years? 

Nowadays, the majority really do expect more when it
comes to service and ambiance. And with our ”Be our 
guest at Thalia” service concept, we are very much on 
their wavelength. Our customers want sound, personal-
ized assistance and, as a highly-motivated and profes-
sional team, that’s exactly what we can provide. And be-
cause the store atmosphere is perfect as well, customers 
feel at home and spend more time here. 

What do you enjoy most about your job?

The variety and range of different things you experience 
every day. That begins with customer assistance and active 
selling, and extends right through to human resource plan-
ning and event organization. Plus, of course, I enjoy working 
together with my team – with everyone contributing their 
individual strengths so that we reach our common goals.

What has been your most rewarding experience at 
Thalia to date?

The planning for the bookstore in the Europa Passage – I 
had the privilege of being on the team from the very first 
sketches through to the grand opening in October 2006. 
Watching how the architect’s drawings became reality – 
with the aid of the shopfitters – was just as impressive as the 
enthusiasm demonstrated by the new team as they filled 
the store with books and life. And, last but not least, my 
excitement at the beautiful new bookshop that I was able 
to share with all our staff and customers on opening day.

Nicola Kagelmann
Store Manager at Thalia, Hamburg



Wellness meets literature: the ”ViTAO” section at Thalia in Cologne.

The Thalia Group plans to expand further in the 2008/09 financial year with the aim of
cementing its long-term market leadership in the German-speaking countries. Fifteen new 
bookstores have been planned; some of these completely new locations and others in the 
shape of existing venues that are being reopened in larger and more attractive premises.
Beyond this, acquisitions of local or regional booksellers also offer opportunities for further 
growth. 

In the area of merchandising, paper-related goods (paper/office supplies/stationery), for-
eign literature, DVDs and audiobooks are now featuring more prominently, as are remain-
ders. Electronic books are due to be introduced into stores during the spring of 2009. These 
e-books will offer potential readers a new way of accessing content normally only found in 

Captivating: real-life Thalia muses.

Management

Thalia Holding Michael Busch (Chairman)

Jürg Bodenmann (until 12/31/07)

Hinrich Tode

Germany Lutz Gehrken

Jens-Peter Grüttefien

Susanne Gruß

Tom Kirsch

Andreas Klingel

Michael Wetzel

Agnes Wieland

Switzerland Hanspeter Büchler (until 09/30/08)

Pascal Schneebeli

Austria Josef Pretzl

Walter Ramsebner

buch.de Albert Hirsch

Cord H. Schmidt
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printed media. Thanks to its partnership with the electronics manufacturer Sony, Thalia is 
well positioned to occupy this new segment: Sony’s PRS-505 model is currently regarded as 
the best electronic reader available on the European market. Thalia customers will benefit in 
that they can obtain the devices and digital books from a single professional source. 

Thalia is now profiting from the successful multi-channel strategy it has pursued for several
years. Unlike at dedicated Internet stores, Thalia customers can combine the advantages of 
online shopping with those of a fixed-location bookseller. When it comes to electronic books, 
customers will be able to purchase the Sony Reader and its digital books at every Thalia 
bookstore in the future. These same books will also be available on the freshly designed 
homepage at www.thalia.de. Customers in need of assistance will receive support from highly 
capable Thalia personnel.

”Active Selling” is again a featured component of Thalia’s wide-ranging training program 
during the current financial year. Additionally, the company has established the ”Thalia 
Academy.” The bookselling group is dedicated to fostering employees from its own ranks – 
and providing the training that extends their professional horizons. The next few years are 
expected to bring intensified market concentration and a growing trend towards online sales 
and electronic media, particularly in the German bookselling market. That will place in-
creased demands on the Thalia Group employees, as a result of which human resource
training will remain a key factor for future success. D
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 What makes Vienna such a special place for a store? 

First of all, needless to say, the great location. Mariahilfer-
strasse is Vienna’s showcase boulevard and easily the top 
shopping street in the whole of Austria. And, of course, 
we’re absolutely delighted that our bookstore has now 
been established a cultural hub in the city. Our goal is to 
offer customers something special – so that they always 
leave knowing that they have shopped in the capital’s 
leading bookstore, and look forward to returning. That’s 
what we set out to achieve every single day. 

Have you noticed any changes in your customers’ be-
havior over the years? 

Yes. Consumer behavior has changed fundamentally. The 
variety of products purchased is increasing, reflecting the 
growing – indeed, almost bewildering – range of media 
and leisure-related products available. If anything, custo-
mers have too much to choose from. For us at Thalia, that 
means that we need to provide active assistance to ensure 
that shoppers make the right choices. And for the most 
part, we succeed. 

You have launched a campaign with the name ”Reading 
Is Living.” What does this entail? 

In oversimplified terms, Thalia is looking to promote read-
ing from the day a child is born until he or she completes 
college. Our goal is to upgrade the public perception of 
books, thereby making them appear more attractive and 
exciting to the readers of tomorrow. To this end we are 
running a kaleidoscope of events throughout Austria – in 
conjunction with other institutions dedicated to encour-
aging reading.

What do you enjoy most about your job?

Being a hands-on entrepreneur, being in direct contact 
with customers, and active selling. The autonomy we are 
granted allows me to act as if it were my own shop. Today 
we are the number-one bookstore in all of Austria. We are 
proud of what we have achieved with all our effort and 
teamwork.

Christa Felser
Head of Department at Thalia, Vienna

Book competence in Lower Austria: Thalia in Tulln. Keeping traditions alive in Styria: the Thalia team from Liezen.
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”Christ 
means z

eitgeist!
“

One of over 2,000 jewelry experts: Anna Baryla from Christ in Hagen.
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Happy faces: 
the Christ team during the 
store opening in Mannheim.

May 2008 came and the waiting was finally over: the Christ jewelry 

store on ”Auf den Planken” in Mannheim reopened following a full-

fledged makeover. Customers and personnel alike were thrilled by this 

new ”gem” situated at a prime location in the regional capital. In an 

all-new, open-plan ambiance, sparkling jewelry and exquisite watches 

compete for attention in elegant display cases. With its predominantly 

cream and brown tones, the decor creates a warm, inviting atmosphere 

that brings out the best in the merchandise. Store manager Elfi Schmoll 

shared the sense of pride in her new store: ”The entrance is now 

absolutely enormous and wonderfully welcoming. One special feature is 

our wedding ring studio – a facility we couldn’t offer before in this 

form.” The reopening of the Mannheim store ranked among the highlights 

of a successful 2007/08 financial year for Christ. 



A true gem: the new Christ store in Berlin’s KaDeWe department store.

”Simply 
  dazzling!”
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Sales at the 204 Christ jewelry stores rose by 9.0 percent to 286 million EUR during the 2007/08 
fiscal year. Christ thus performed above par for the industry and improved its already good 
position in Germany’s mid- to upper-priced market. Investments in excess of 10 million EUR 
resulted in nine new jewelry stores opening their doors and numerous locations being mod-
ernized. Thanks to their impressive expertise and friendly service, the more than 2,000 em-
ployees were again a reason for customers to choose Christ. 

Refinements to the product ranges also helped to power sales. Of the jewelry, Christ’s own 
and exclusive brands – ”Jette” (all models available in 750/000 gold or 925 sterling silver), 
Laura Biagiotti Jewelry and Toni Gard – numbered among the top sellers. But the inclusion 
of the jewelry brand ”Pandora” also revealed a golden touch. In the watch segment, the non-
automatic collection from the company’s own ”Christ” brand captured the spirit of the times 
and sold well. But fashion watches such as Armani, D&G and JOOP! also sparked strong 
growth, as did premium timepieces from manufacturers like Breitling, Longines or Tag Heuer.

Special service: friendly and capable sales assistance at Christ.

Christ – the stylesmith for jewelry and watches
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Sales in EUR m Stores Employees

2007/08 2006/07 2007/08 2006/07 2007/08 2006/07

Christ 286.0 262.5 204 199 2,020 1,924



Christ will continue to grow under its own steam during the 2008/09 financial year. Up to
10 new stores are due to open, with numerous other locations being remodeled and upgraded 
during the period. In some of these cases, sales areas will also be enlarged. 

Christ has positioned itself on the market as a ”stylesmith” that seeks to convey the fun and 
pleasure that jewelry and watches can bring. Recognizing contemporary design and fash-
ion themes, incorporating these into the merchandise at the right time, and then present-
ing the pieces to optimum effect: these are the cornerstones of the Christ mission. The nu-
merous product categories are being consistently reconfigured and refined – and strategical-
ly tailored to their target groups. Beyond this, Christ is looking to leverage partnerships that 
offer opportunities for increased verticalization – as, for example, in the diamonds segment. 
Brands such as the Christ-exclusive ”Jette” are also being systematically expanded. 

Communicating clear messages to customers is the goal of the Christ marketing concept. 
The consistency of this communication – which extends from print advertising to window 
displays and shop design – hones a distinctive, instantly recognizable identity for the brand. 
Christ also leverages variations in store decor to appeal to its different target groups. ”Classic 
Christ” features as a tasteful red and gray combination for design-minded customers and a 
timeless wenge and beige for their higher-end counterparts. For the fashion-oriented, big-city 
clientele, Christ is currently testing the ”Christ Life” concept in Hamburg and Hanover, while 
the most discriminating customers will feel at home in the exclusive ”Christ 1863” stores. 
Four venues at Frankfurt Airport, three of which operate under the name ”Jewellery and 
Watches International,” complete the current network.

The stores all share a common feature: customers can experience the emotional dimension 
of the products. The decompartmentalized interior designs encourage unimpeded contact be-
tween customers and sales personnel, eroding any inhibitions passersby might experience 
before entering. In the past, Christ employees frequently served their customers from behind 
counters. Today they advise them virtually face to face.

Brand competence meets diversity: watches and jewelry at Christ.

Management

Chairman Manfred Kroneder

Financial Officer Jochen Schnell (since 07/01/08)

Sales Mark Bongard

Sales Johann Kick

Sales Elisabeth Laraia

Absolutely exclusive: the Christ designer ranges.
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Christ’s expansion is creating new jobs and offering its employees numerous opportunities to 
further their careers. To this end, the company offers a wide range of training programs de-
signed to prepare them for the challenges of tomorrow. Additionally, Christ is extending the 
training offensive it launched in 2007 with the goal of achieving a 10 percent apprenticeship 
rate within its workforce.

Christ is well placed to sustain its growth in the future. Thanks to its unique strengths, the 
company can claim glittering prospects of securing additional shares of a highly competitive 
market.
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What do you really enjoy about your job?

My duties are incredibly varied. I’m involved in an amazing 
array of areas – such as purchasing, sales, human resource 
management and administration. That’s what makes the 
job so fascinating and exciting. 

Do you have any personal favorites among the Christ 
merchandise? 

Absolutely! Pearls! Every single pearl is utterly unique, and 
there are countless stories to tell about them. That means 
that sales discussions can – indeed need to – be particular-
ly intensive. That’s always great fun. 

What’s the most important element in the teamwork 
at your store?

The fact that we talk a lot about matters of substance, and 
that our employees are always kept up to date with any 
key information. All of this allows us to nip any problems in 
the bud. I also attach a lot of importance to joint projects. 
They have a positive impact on day-to-day team relations. 

How does Christ differ from other jewelry retailers?

Christ is represented throughout Germany. That means our 
personnel enjoy a lot of flexibility as to where they work 
– and plenty of career opportunities as well. In my view, 
Christ is Germany’s top jewelry and watch retailer because 
we have the most attractive merchandise and stores and, 
of course, the best people. Beyond that, the management 
principles applied today allow us lots of scope for taking 
the initiative ourselves. That means we have the opportu-
nity to really make things happen. And that always makes 
you feel good.

Which ingredient is crucial to a perfect sales discus-
sion?

Listening to customers is absolutely vital – it allows you to 
key into what they are saying and thinking. Listening care-
fully helps you to conduct sales discussions that ultimately 
culminate in sales.

Sanaz Karampour
Store Manager at Christ, Hamburg

Shining example: a rich store design and sophisticated product ranges at Christ – shown here in Mannheim.
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” ashion is 
fun!”

One of almost 1,000 fashion-conscious employees: Susanne Kraft from AppelrathCüpper in Münster.
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Trendspotters: 
the AppelrathCüpper team 
in Aachen.

AppelrathCüpper premiered its new face when its Aachen store reopened 

at the start of September 2008 – following comprehensive remodeling 

lasting some three months. In the roughly 2,000-square-meter location, 

which has been situated in the city’s Großkölnstrasse since 1882, the 

traditional womenswear specialist can now offer even more fashion 

competence than before, thanks to top name brands and a warm and 

inviting ambiance. ”Not only have we heard lots of praise from our 

regulars; we are now welcoming lots of customers who had never set 

foot in AppelrathCüpper before,” said a delighted departmental manager 

Elsbeth Burkhardt. Could that be because the store was designed 

for women, by women? One thing, at least, is certain: the sixty-strong 

AppelrathCüpper team is proud of its new ”AC.”



”Fashion 
 forward!"

The new trend colors, the latest cuts and strong brands: that’s AppelrathCüpper.
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At its 15 womenswear stores, AppelrathCüpper recorded sales of 148 million EUR during the 
2007/08 financial year, a decline of 8.3 percent compared to the previous year. In addition 
to the continuing debility of the fashion retail segment, weaknesses in the product range and 
a lack of special promotions all contributed to the downward trend. In the previous year, the 
promotional activities marking the company’s 125th jubilee and the opening of four stores 
following reconstruction work had fueled unusually high turnover. 

Despite the generally disappointing performance, the AppelrathCüpper management team 
– which was restructured during the course of the year – instituted numerous changes de-
signed to secure sustainably higher sales and future earnings.

First and foremost, the team has repositioned the brand as a high-profile, premium supplier
of women’s outerwear. AppelrathCüpper’s traditional strengths – top downtown locations 
and more well-trained and service-oriented personnel than at many other market players – 

Woman to woman: the fashion experts at AppelrathCüpper attend carefully to their customers’ wishes.

AppelrathCüpper – heading back to success

Sales in EUR m Stores Employees

2007/08 2006/07 2007/08 2006/07 2007/08 2006/07

AppelrathCüpper 148.0 161.4 15 15 979 1,015
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A clean, appealing presentation: merchandise on display at AppelrathCüpper.

already provide a solid platform. From now on, the focus will be on carefully but systemati-
cally tailoring the product ranges to the evolving zeitgeist, and to moving the brand closer to 
the premium segment. The goal is to clearly distinguish AppelrathCüpper from the bottom 
to lower-middle tiers of the market. 

At the Aachen store, this has already been achieved in impressive style. Attractive brands 
such as Tommy Hilfiger, Marc O’Polo, Pepe, La Martina, Burberry and Armani – some of 
them featuring as shop-in-shops – have generated a more fashionable brand image that
appeals more strongly to women aged 35 and over. The location of the store’s Trend Depart-
ment on the highly-frequented ground floor also underscores AppelrathCüpper’s competence 
in serving this target group.

AppelrathCüpper will also be reinforcing the emotional dimension in its brand image. From 
the window and merchandise displays through to the lighting and decor, the Aachen store 
will be setting the tone. Fashionable colors and modern materials create a truly inviting
ambiance in this new store concept, which will also be implemented at the flagship store on 
Frankfurt’s Zeil boulevard; it is due to reopen in mid-March 2009 following modernization 
work. The concept will also be rolled out step-by-step on a smaller scale at other locations.

Since September 2008, AppelrathCüpper’s communications have also entered a new dimen-
sion. AppelrathCüpper is now honing an image as a professional fashion store that embod-
ies rich international flair and emotional appeal. The revised logo and above all the fresh, 
elegantly intertwined initials ”AC” underline AppelrathCüpper’s new umbrella brand con-
cept, as does intensive end-consumer advertising in the form of reader supplements in lead-
ing women’s magazines. Beyond this, the window displays act as eye-catching calling cards 
for the individual stores while playing a key role in bolstering the brand’s image. 

The high service standards – above all the intensive, professional sales assistance provided 
by helpful staff – is still very much an AppelrathCüpper hallmark. Room for improvement 

Relaxing: comfortable corners for shopping breaks.

Management

Chairman Frank Rheinboldt (since 01/01/08)

Financial Officer Dr. Carsten Lurse (since 10/01/08)
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Filiz Kahya
Deputy Head of Department at AppelrathCüpper, 
Münster

New logo, fresh look: AppelrathCüpper in Aachen.

AppelrathCüpper is going through a difficult time at 
the moment. What should the company do to get back 
on track?

In my view, several things have already changed for the 
better in recent months. Our product ranges and advertis-
ing have been updated, making them more appealing to 
a fashion-conscious clientele. In broader terms, our brand 
image has been rejuvenated. And we also have one major 
advantage over our competitors: we take the initiative, an-
ticipate our customers’ questions and provide honest and 
professional advice. 

What do you like most about AppelrathCüpper?

I feel like I’m in really good hands here. My superiors set 
me new challenges and then help me master them. As a 
result I feel motivated and sense that I can really achieve 
something here.

What makes a good sales assistant?

You need to be open and responsive, but you also need 
to know your merchandise. Lots of our customers are very 

well-informed. Honesty is extremely important during sales
discussions too – even if that sometimes means telling cus-
tomers that something doesn’t really suit them. 

How did you join the AppelrathCüpper team?

Initially I applied for a part-time position. I was surprised 
to be offered an apprenticeship – after all, I was already 28 
at the time. I was over the moon and jumped at the unex-
pected chance. Since 2007 I have had the opportunity to 
fill in at lots of different departments.

What makes the town of Münster so special?

The historic architecture and the array of cultural and lei-
sure facilities make it absolutely unique. Münster can also 
hold its own against any big city when it comes to premi-
um shopping. And of course that includes the Appelrath-
Cüpper fashion store at Prinzipalmarkt. 
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still exists in techniques of initiating sales discussions, particularly in the ways that custom-
ers are approached and a willingness to help is conveyed. Offering customers accessorizing 
items will be an additional focus.  

All of these activities are designed to quickly put AppelrathCüpper back on track for re-
newed success, and to improve the company’s performance on a sustained basis. These 
– along with detailed analyses showing that this location could not be operated profitably –
were also the reasons behind the decision to close the Berlin store at the end of January 
2009. Although the cost of closure will generate a short-term loss, this step will strengthen 
earnings at AppelrathCüpper in the long term. 
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”La Dol
ce Vita!

”

One of over 1,000 ”sweeties” – Tanja Rischel from Hussel in Hagen.
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At the start of August 2008, Hussel Austria celebrated the opening 

of a location on Mariahilferstrasse, Vienna’s main shopping boulevard. 

The new venue is the third Hussel confectionery in the Austrian 

capital and the first in the downtown district. Boasting a sales

area of some 80 square meters, Hussel offers more than 1,000 sweet 

somethings – ranging from exclusive truffles and premium chocolates 

through to pastry specialties and fruit gummies. The real dilemma 

for candy-lovers is: what to choose? But for the Hussel store 

manager Andrea Wernhart, that’s no problem – on the contrary: 

”We enjoy being on hand to assist our customers so that they can 

find exactly what they want from our wide range.” And on the 

store’s opening day, the Hussel team not only pampered customers

with their first-rate service; they distributed delicious samples too, 

turning visits to the venue into unique feasts for all the senses.

A tasteful start: 
Vienna’s Hussel team was delighted 
with the successful grand opening.



”At its finest!”

Mouth-watering: exquisite confectionery treats from Hussel. 
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The Hussel confectioneries cemented their leading position on the German market during 
the 2007/08 financial year. This was partly due to the successful integration of the shops
acquired from Susi Süßwaren-Fachgeschäfte GmbH. Simultaneously, the expansion program 
in Austria continued on track. All in all, the 285 Hussel confectioneries increased sales by 
0.9 percent to approximately 101 million EUR – despite the general mood of stagnation in the 
segment. Following the streamlining of its store network, sales at Hussel Germany declined 
by a marginal 0.2 percent for a renewed total of about 97 million EUR. With the opening of 
five new locations in Austria, sales peaked above the 4 million EUR mark following approxi-
mately 3 million EUR the previous year.

In Germany, Hussel succeeded in claiming additional market shares. In the confectionery 
segment – excluding coffee, tea, spirits and cakes – Hussel is now the market leader. In Austria,

Hussel – Sweet Success
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Sales in EUR m Stores Employees

2007/08 2006/07 2007/08 2006/07 2007/08 2006/07

Germany 97.1 97.4 269 283 1,048 1,076

Austria 4.1 2.9 16 12 61 42

Total 101.2 100.3 285 295 1,109 1,118

Simply five-star: top advice from helpful sales assistants at Hussel.



expansion activities enabled it to significantly improve its market position and secure the 
second largest market share after the Heindl confectionery chain.

Of the 15 new stores that opened, the venues in Würzburg, Karlsruhe, Trier and Bremen 
proved the highlights in Germany. Each of these is set in prime locations where Hussel can 
present its concept to optimum effect. Moreover, the store network in Germany was upgraded
by modernization work at numerous venues. In Austria, the new stores in Innsbruck, Graz 
and on Vienna’s Mariahilferstrasse stole the limelight. 

In the area of merchandising, Hussel has underscored its innovative flair and high-quality 
image with the new products ”Dessert-Trüffel” and ”Pasteten.” Hussel also bolstered its pro-
file with a unique event. In conjunction with the German Confectioners’ Club, a federation 
comprising leading retailers and top suppliers, Hussel celebrated ”Chocolate Day” with out-
standing performances and presentations on the topic of high-quality cocoa – at each of its 
stores and in a spectacular event at the Cologne Chocolate Museum.

Hussel will continue to expand in the new fiscal year. Some seven new confectionery stores 
are due to open their doors in Germany, with numerous older locations being updated. In 
Austria, two new venues are expected to open during the same period.

Reflecting the slogan ”Hussel – Confectionery at its finest,” the stores offer a comprehen-
sive and uniquely innovative range of products, all backed by a tasteful shopping ambiance 
and five-star service from professional sales staff who pamper each and every customer. The 
quantity of products on display is being further optimized with the goal of boosting recogni-
tion among customers and showcasing the numerous innovations to better effect. 

A sweet reception: charming hostesses at the Viennese store’s grand opening.Exquisite confectionery treats: dessert truffles from Hussel.

Management

Chairman, Sales Sven Eklöh

Financial Offi cer Knut Albert

Purchasing, Marketing Andreas Hohmann
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The employees will play a crucial role in determining how Hussel evolves in the future. To 
this end, they receive prompt, uncomplicated assistance from their colleagues at the Service 
Center – who team up with them in the cause of attaining further success. 

In the area of human resources, Hussel runs intensive courses for apprentices as part of pre-
cisely coordinated training programs. It also provides effective induction in trainee stores 
for employees at newly acquired locations, and runs its special F.I.T. seminars for upcoming 
management personnel. The goal is to afford good employees the ideal preparation for the 
challenges that lie ahead and to integrate them into the company in the long term. All in 
all, Hussel is soundly positioned to post continued success in the future.

What makes Hussel so successful? 

Firstly, the quality and exclusivity of our merchandise is 
a key factor. It has retained its traditional character, yet 
consistently surprises customers with innovations. The nu-
merous new stores at top locations and the regular mod-
ernization programs at existing venues also contribute to
our success. But – if I’m absolutely honest – having great 
locations and the best merchandise wouldn’t count if we 
didn’t have such great employees who fill stores with the 
Hussel spirit day after day and pamper our customers with
their warmth, enthusiasm and professionalism. In my view,
that is the biggest factor behind our success. 

What do you like most about your job?

First and foremost, I enjoy working with people – on the one 
hand with our employees and on the other with our cus-
tomers. And I really appreciate the opportunity to work in
a situation where quality, personalized service and the cus-
tomer’s special needs are still considered paramount. 

What’s the most important element in the teamwork 
at your store?

Above all the team spirit. We can only be truly successful if 
we all work together – and enjoy what we do! I generally 
have a single-minded approach to my job. For me, that also
means discussing issues openly and fairly – and always lis-
tening for the things that are going on in the background, 
whether they relate to personal or professional matters. 
Finally, of course, honesty and responsibility are indispen-
sible for good staff relations in my view.

What is your favorite confectionery treat?

At the moment – a brand new product – the dessert truffles.
I’m always open to seconds! And otherwise, I’m a big fan 
of ginger and fruit gummies. I never leave home without 
a bag of them in the car. 

Petra Hanne
Regional Manager, Hussel
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Colorful confections: the inviting Hussel shop in Osnabrück’s ”Markthalle.”



Service divisions and companies
The DOUGLAS Group employs more than 1,200 people at its head offices in Hagen. They 
work in the various subsidiaries’ service centers, the holding company’s own service divisions 
and the autonomous service companies. Here they coordinate central projects and provide 
administrative support to the Executive Board, management teams and stores. 

The DOUGLAS HOLDING service divisions report directly to the Executive Board. They sup-
port and advise the Group’s decision-makers, monitor compliance with defined targets and 
agreed standards, and – in doing so – advance the Group’s strategic development. The Con-
trolling department provides planning assistance and helps manage the DOUGLAS Group’s 
value through its investment controlling services. The Finance section is specifically charged 
with drawing up the Group’s annual accounts, providing financing for the Group and en-
suring the liquidity of the subsidiaries. The Investor Relations and Communication sections 
supply shareholders, the financial markets and the media with accurate and up-to-date in-
formation. Group Development advises the Executive Board and subsidiary managers on 
commercial strategy, portfolio management issues, and methods of optimizing corporate 
processes. The Group Auditing & Risk Management unit is responsible for systematically im-
proving the Group’s risk management strategy. Mergers & Acquisitions supports the Exec-
utive Board and subsidiary managers on investment and disinvestment projects, while the 
remit of Human Resources & Administration is to coordinate staffing activities across the 
Group and to report on key personnel issues. Legal & Corporate Affairs supervises legal con-
cerns ranging from acquisitions to trademark law. The Taxes & Consulting unit provides 
comprehensive advice to consolidated companies on all taxation matters. 

The service centers of almost all the subsidiaries are also located in Hagen. By assuming 
functions such as marketing, purchasing, controlling and logistics, they assist the stores with 
their day-to-day operations. 

DOUGLAS Corporate Service GmbH (DCS) serves as an in-house provider of financial, ac-
counting and payroll services for the majority of the Group’s companies. By progressively op-
timizing the systems implemented – also in view of the increasingly international character 
of the DOUGLAS Group – DCS ensures greater efficiency in the Group’s reporting and finan-

page 5

Lending support from Hagen (left to right): Susanne Iwanetzki (DCS), Christian Wietfeld (Holding), Despina Kerkaidou (DIS) and ...

cial management, allowing standardized financial accounts to be drawn up in accordance 
with IFRS. In this way, the Group’s processes are being efficiently managed and continuously 
harmonized at a high standard. 

The function of DOUGLAS Informatik & Service GmbH (DIS) is to leverage the full poten-
tial of information technology for the DOUGLAS Group’s business processes. In addition to 
Customer Relationship Management (CRM), its main areas of application include financial, 
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merchandise and information management. The Technology Center (computer and network-
ing center) and the Service Center (IT support for the Group’s domestic and foreign subsid-
iaries) round out its core competences. DIS also ensures the dependability and economic ef-
ficiency of the hardware and software in use, which it systematically refines and extends in 
close conjunction with the sales subsidiaries. 

DOUGLAS Immobilien GmbH & Co. KG is charged with acquiring new rental properties
in Germany and beyond, as well as with administering and optimizing existing leases. This
also entails managing the more than 2,000 current rental agreements. Beyond this, the sub-
sidiary handles all real estate-related financial transactions and is responsible for project
supervision where major investments are involved.

The objective of EKV Einkaufsverbund GMBH is to generate cost benefits for the Group by 
pooling orders for non-merchandise goods and by negotiating service agreements that cover 
its entire domestic market. The unit’s activities are focused on utilities, telecommunications, 
office supplies, maintenance work, and building management at corporate headquarters.

... Verena Pöppmann (Douglas service center), Björn Balkenhol (Holding) and Stefanie Klostermann (Thalia Service).

Management

DOUGLAS Corporate Service (DCS) Walter Backhaus, Olaf Schrage, Thomas Seelbach

DOUGLAS Informatik & Service (DIS) Olaf Schrage

DOUGLAS Immobilien Dr. Marcus Hüttermann

DOUGLAS Leasing/Versicherungsvermittlung Cornelia Geelhaar

Einkaufsverbund (EKV) Norbert Knop, Walter Backhaus

Heads of service divisions

Controlling Björn Flasche

Finance Wolfgang Stöcker

Investor Relations Wolfgang Schulte

Communication Uwe Schedlbauer

Group Development Melanie Thomann

Group Auditing & Risk Management Thorsten Kuznik

Mergers & Acquisitions Wolfgang Schulte

Human Resources Beatrix Henseler

Legal Affairs Roland Kirsten

Taxes Walter Backhaus

DOUGLAS Versicherungsvermittlung GmbH (DVV) is the Group’s first port of call for in-
surance affairs ranging from negotiating policies through to handling claims on behalf of 
the German subsidiaries. DVV also offers advisory services to the foreign subsidiaries. 

DOUGLAS Leasing GmbH manages the vehicle fleet with the goal of optimizing costs and 
generating synergistic benefits for the Group as a whole.
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Consolidated Income Statement of DOUGLAS HOLDING AG 

for the period from October 1, 2007 to September 30, 2008

Income statement

10/01/2007 10/01/2006

 to 09/30/2008  to 09/30/2007

Notes in EUR m in EUR m

1. Sales 6 3,138.2 3,000.6

2. Cost of raw materials, consumables and supplies 

and merchandise

-1,643.8 -1,578.7

3. Gross profit from retail business 7 1,494.4 1,421.9

4. Other operating income 8 205.4 201.0

5. Personnel expenses 9 -683.1 -652.7

6. Other operating expenses 10 -742.6 -704.4

7. Income from other investments in associates 11 0.4 -0.1

8. Income from other investments 11 0.2 0.3

9. EBITDA 274.7 266.0

10. Amortization/depreciation 12 -117.0 -108.8

11. EBIT 157.7 157.2

12. Financial income 9.8 16.2

13. Financial expenses -20.4 -30.3

14. Financial result 13 -10.6 -14.1

15. Earnings before taxes (EBT) 147.1 143.1

16. Income taxes 15 -51.9 -54.7

17. Net income for the year 95.2 88.4

18. Profit attributable to minority interests -0.1 -0.3

19. Profit attributable to the Group shareholders 95.1 88.1

EUR EUR

Earnings per share 23 2.43 2.25



Consolidated Balance Sheet of DOUGLAS HOLDING AG 

as of September 30, 2008

Assets

09/30/2008 09/30/2007

Notes in EUR m in EUR m

A. Non-current assets

I. Intangible assets 16 267.6 224.5

II. Property, plant and equipment 16 508.4 472.9

III. Financial assets 20 5.8 6.6

IV. Investment in associates 7.4 7.1

V. Deferred tax assets 17 20.0 23.8

809.2 734.9

B. Current assets

I. Inventories 18 666.2 598.6

II. Trade accounts receivable 19 53.5 49.5

III. Tax receivables 30.3 26.2

IV. Financial assets 20 104.8 120.5

V. Other assets 21 30.7 31.5

VI. Cash and cash equivalents 22 49.9 166.9

935.4 993.2

1,744.6 1,728.1

Equity and liabilities

09/30/2008 09/30/2007

Notes in EUR m in EUR m

A. Equity 23

I. Capital stock 117.7 117.6

II. Additional paid-in capital 217.8 216.5

III. Retained earnings 356.8 305.0

IV. Minority interests 0.2 0.1

692.5 639.2

B. Non-current liabilities

I. Provisions for pensions 24 28.3 28.1

II. Other non-current provisions 25 20.3 20.1

III. Financial liabilities 26 85.3 229.4

IV. Other liabilities 27 5.8 5.8

V. Deferred tax liabilities 17 7.6 10.6

147.3 294.0

C. Current liabilities

I. Current provisions 25 119.4 110.8

II. Trade accounts payable 259.9 248.1

III. Tax liabilities 67.8 66.7

IV. Financial liabilities 26 347.1 274.6

V. Other liabilities 27 110.6 94.7

904.8 794.9

1,744.6 1,728.1
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Statement of Changes in Group Equity

in EUR m Capital stock

Additio-
nal paid-
in capital

Retained 
earnings

Minority 
interests Total

10/01/2006 117.5 215.8 254.4 3.3 591.0

Currency translation -0.1 -0.1

IAS 32 Minority Interest 0.3 0.3

IAS 39 Hedge Accounting 2.4 2.4

Changes to the consolidated Group 2.4 -2.7 -0.3

Changes recognized directly in equity 0.0 0.0 5.0 -2.7 2.3

Net income for the year 88.1 0.3 88.4

Capital increase (employee shares) 0.1 0.7 0.8

Dividend -43.1 -0.8 -43.9

Proceeds from minority interests 0.6 0.6

Transactions with shareholders 0.1 0.7 -42.5 -0.8 -42.5

09/30/2007 117.6 216.5 305.0 0.1 639.2

10/01/2007 117.6 216.5 305.0 0.1 639.2

Currency translation 2.6 2.6

IAS 32 Minority Interest 0.1 0.1

IAS 39 Hedge Accounting -2.8 -2.8

Changes recognized directly in equity 0.0 0.0 -0.1 0.0 -0.1

Net income for the year 95.1 0.1 95.2

Capital increase (employee shares) 0.1 1.3 1.4

Dividend -43.2 -43.2

Transactions with shareholders 0.1 1.3 -43.2 0.0 -41.8

09/30/2008 117.7 217.8 356.8 0.2 692.5



Segment Reporting

Perfumeries Books Jewelry

in EUR m 2007/08 2006/07 2007/08 2006/07 2007/08 2006/07

Sales (net) 1,830.9 1,681.9 768.8 695.7 286.0 304.7

Intersegment sales 0.0 0.0 0.0 0.0 0.0 0.0

Sales 1,830.9 1,681.9 768.8 695.7 286.0 304.7

Earnings from investments in associates 0.0 0.0 0.4 -0.2 0.0 0.0

Earnings from other investment 0.0 0.0 0.0 0.0 0.0 0.0

EBITDA 197.1 196.3 51.3 44.4 23.1 32.9

EBITDA margin in % 10.8 11.7 6.7 6.4 8.1 10.8

Amortization/depreciation 67.6 62.7 22.4 20.0 8.1 8.1

EBIT 129.5 133.6 28.9 24.4 15.0 24.8

Interest expense 26.3 17.9 10.6 11.5 2.2 2.2

Interest income 4.7 3.0 0.8 0.8 0.4 0.2

EBT 107.9 118.7 19.1 13.7 13.2 22.8

Assets incl. equity participations (09/30) 1,023.9 932.5 370.8 354.0 143.6 146.0

Capital expenditure 91.3 86.7 33.6 36.2 10.5 9.8

Liabilities (09/30) 885.0 823.2 324.5 330.9 88.0 89.8

Average annual number of employees (FTEs) 12,058 11,086 4,089 3,883 1,671 1,669

Sales area (1,000 m2) 252 228 224 196 20 21

Number of stores (09/30) 1,171 1,062 291 267 204 201

*) 2006/07 incl. Pohland
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Segment Reporting

Fashion*  Confectionery
Services/

Consolidation
DOUGLAS Group

2007/08 2006/07 2007/08 2006/07 2007/08 2006/07 2007/08 2006/07

148.0 215.1 101.2 100.3 3.3 2.9 3,138.2 3,000.6

0.0 0.0 1.3 1.2 -1.3 -1.2 0.0 0.0

148.0 215.1 102.5 101.5 2.0 1.7 3,138.2 3,000.6

0.0 0.0 0.0 0.0 0.0 0.0 0.4 -0.2

0.0 0.0 0.1 0.3 0.1 0.1 0.2 0.4

5.8 -7.5 7.7 7.2 -10.3 -7.3 274.7 266.0

3.9 -3.5 7.5 7.0 - - 8.8 8.9

9.1 8.8 2.9 2.5 6.9 6.7 117.0 108.8

-3.3 -16.3 4.8 4.7 -17.2 -14.0 157.7 157.2

1.2 4.2 0.4 0.3 -20.3 -5.8 20.4 30.3

1.0 0.9 0.0 0.1 2.9 11.2 9.8 16.2

-3.5 -19.6 4.4 4.5 6.0 3.0 147.1 143.1

67.2 85.0 27.1 24.4 112.0 186.2 1,744.6 1,728.1

6.0 14.7 4.2 3.7 9.9 4.7 155.5 155.8

80.1 81.7 24.4 21.2 -349.3 -257.9 1,052.7 1,088.9

795 1,085 758 758 471 436 19,842 18,917

40 56 17 17 0 0 553 518

15 26 285 295 0 0 1,966 1,851

Segmentation by geographic region

Perfumeries Books Jewelry Other

in EUR m 2007/08 2006/07 2007/08 2006/07 2007/08 2006/07 2007/08 2006/07

Sales

Germany 916.2 880.6 589.6 531.9 286.0 304.7 248.4 315.4

Rest of Europe 902.2 785.7 179.2 163.8 0.0 0.0 4.1 2.9

USA 12.5 15.6 0.0 0.0 0.0 0.0 0.0 0.0

1,830.9 1,681.9 768.8 695.7 286.0 304.7 252.5 318.3

Assets

Germany 338.5 338.2 304.4 290.2 143.6 146.0 203.3 293.3

Rest of Europe 679.5 587.7 66.4 63.8 0.0 0.0 3.1 2.3

USA 5.9 6.6 0.0 0.0 0.0 0.0 0.0 0.0

1,023.9 932.5 370.8 354.0 143.6 146.0 206.4 295.6

Capital expenditure

Germany 34.0 39.0 27.3 29.5 10.5 9.8 19.0 22.3

Rest of Europe 57.0 46.9 6.3 6.7 0.0 0.0 1.1 0.8

USA 0.3 0.8 0.0 0.0 0.0 0.0 0.0 0.0

91.3 86.7 33.6 36.2 10.5 9.8 20.1 23.1



Consolidated Cash Flow Statement

Consolidated cash flow statement

10/01/2007 10/01/2006

 to 09/30/2008  to 09/30/2007

in EUR m in EUR m

1. EBIT 157.7 157.2

2. + Amortization/depreciation of non-current assets 117.0 108.8

3. +/– Increase/decrease in provisions 8.0 17.4

4. +/– Other non-cash income/expense 2.6 -1.0

5. –/+ Profit/loss on the disposal of non-current assets 0.1 3.3

6. –/+
Changes in inventories, trade receivables and other assets 

not classifiable to investing or financing activities
-44.7 -72.3

7. +/–
Changes in trade payables and other liabilities not classifiable 

to investing or financing activities
16.0 10.3

8. – Interest paid -13.2 -12.0

9. + Interest received 3.8 9.5

10. – Taxes paid -38.9 -25.5

11. = Net cash flow from operating activities 208.4 195.7

12. + Proceeds from the disposal of non-current assets and disposal 6.5 34.1

13. – Investments in non-current assets -155.6 -156.3

14. –
Payments for acquisition and disposal of consolidated 

companies
-19.2 -79.4

15. = Net cash flow for investing activities -168.3 -201.6

16. Free cash flow (sum of 11 and 15) 40.1 -5.9

17. + Receipts from appropriations to equity 1.4 1.4

18. – Dividends paid to DOUGLAS shareholders -43.2 -43.1

19. – Dividends paid to minority interests 0.0 -0.8

20. – Payments for the repayment of financial liabilities -200.6 -108.1

21. + Proceeds from borrowings 100.0 100.0

22. – Other financial changes -12.2 -2.3

23. = Net cash flow from financing activities -154.6 -52.9

24. =
Net change in cash and cash equivalents 
(total of rows 11, 15 and 23)

-114.5 -58.8

25. +
Net change in cash and cash equivalents due to currency 

translation
0.2 0.1

26. + Cash and cash equivalents at beginning of year 167.5 226.2

27. = Cash and cash equivalents at end of year 53.2 167.5
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1. General principles

The consolidated financial statements of the retailing group DOUGLAS HOLDING AG, which is 
based in Hagen, Germany, and its subsidiaries as of September 30, 2008 have been prepared ac-
cording to International Financial Reporting Standards (IFRS) of the International Accounting Stan-
dards Board (IASB), London, taking into account all mandatory standards and interpretations in ef-
fect at the closing date.

The financial statements of the German and foreign subsidiaries included in the consolidated finan-
cial statements have been prepared in a uniform manner according to the classification, account-
ing and measurement principles stipulated by IFRS. Recognition and measurement rules which dif-
fer from the uniform group principles have been eliminated by preparing separate trade financial 
statements (HB II). 

All figures in the balance sheet and income statement are in millions of euros (EUR m). 

2. New IASB accounting standards

The consolidated financial statements of DOUGLAS HOLDING AG have been prepared taking into 
account all published standards and interpretations which have been adopted as part of the Europe-
an Union (EU) endorsement process and for which application is mandatory for fiscal year 2007/08. 
Earlier application of the new standards in the accompanying consolidated financial statements was 
not conducted by the Group.

In comparison with the consolidated financial statements as of September 30, 2007, the following 
standards and interpretations have been revised and/or are mandatory for the first time:

IFRS 7 (Financial Instruments: Disclosures) 
This Standard, which is to be applied for annual periods beginning on or after January 1, 2007, will 
replace IAS 30 (Disclosures in the Financial Statements of Banks and Similar Institutions) as well as 
assumes and has modified portions of IAS 32 (Financial Instruments: Presentation), which previously
established the presentation and disclosure requirements for financial instruments. IFRS 7 elimi-
nates redundant or repetitive requirements under IAS 30 and IAS 32, respectively, and extends 
the disclosure requirements with respect to financial instruments. Consequently, IAS 32 requires 
the disclosure of information. IFRS 7 shall be applied for the first time in the consolidated financial 
statements of the DOUGLAS Group as of September 30, 2008. Since the contents of IFRS 7 deal 
exclusively with presentation and disclosure requirements, the Group believes there will be no im-
pact on the recognition and valuation of balance sheet positions from the first time application of 
this Standard. 

Amendment to IAS 1 (Presentation of Financial Statements – Capital Disclosures)
The amendments to IAS 1, which were endorsed by the EU in January 2006, are related to the pre-
sentation and disclosure requirements under IFRS 7. This Standard requires companies to disclose 
information on capital management. The Group does not believe that the application hereof will 

Notes to the 
Consolidated Financial Statements
of DOUGLAS HOLDING AG
for the fiscal year 2007/08



have an impact on the recognition and valuation of balance sheet positions, because this amend-
ment only addresses presentation issues. 

IFRIC 10 (Interim Financial Reporting and Impairment)
IFRIC 10 was endorsed by the EU in June 2007 and is to be applied for annual periods beginning on 
or after November 1, 2006. This Interpretation clearly states that impairment losses recognized in 
an interim period on goodwill pursuant to IAS 36 (Impairment of Assets) and in accordance with IAS 
34 (Interim Financial Reporting) may not be reversed in subsequent interim financial statements or 
in annual financial statements if the reason for impairment no longer exists. This also applies to im-
pairments incurred under IAS 39 (Financial Instruments: Recognition and Measurement). IFRIC 10 
shall be applied for the first time in the DOUGLAS Group for the financial year 2007/08. The Group 
does not believe that there will be an impact on the interim recognition of impairment from the first 
time application of this Interpretation. 

IFRIC 11 (IFRS 2 – Group Treasury and Share Transactions) 
This interpretation addresses the issue of applying IFRS 2 (Share-based Payment) for share-based 
compensation. This interpretation is to be applied for annual periods beginning on or after March 
1, 2007. The EU Commission has already endorsed this interpretation.

In addition to the standards and interpretations for which application was mandatory for the con-
solidated financial statements as of September 30, 2008, there are further new, revised  and amend-
ed standards and interpretations that are, however, not yet to be applied for fiscal years that start-
ed on October 1, 2007:

Amendment to IFRS 2 (Share based payment – Vesting Conditions and Cancellations)
The amendments to IFRS 2, which were adopted in January 2008, contain material modifications 
to the definitions of exercise conditions and rules for plan annulments by third parties. The revised 
standard is to be applied for annual periods beginning on or after January 1, 2009. The amendment 
has not yet been endorsed by the EU Commission.

IFRS 3 (Business Combinations) 
As part of the scope of IFRS 3, a choice has been implemented between the full goodwill method 
and the current method in use. In addition, the rules for step acquisitions were modified and the 
capitalization of incidental acquisition costs was deleted. The revised standard is to be applied for 
annual periods beginning on or after July 1, 2009. The amendment has not yet been endorsed by 
the EU Commission.

IFRS 5 (Non-current Assets Held for Sale and Discontinued Operations)
As part of the Improvement Project for 2008, the published amendments to IFRS 5 predominantly 
relate to requirements concerning partial disposal of subsidiaries. The revised standard is to be ap-
plied for annual periods beginning on or after January 1, 2009. The amendment has not yet been 
endorsed by the EU Commission.

IFRS 8 (Operating Segments)
On November 30, 2006, the IASB published IFRS 8, which is to replace the existing IAS 14 (Segment 
Reporting) and is to be applied for annual periods beginning on or after January 1, 2009. The stan-
dard was endorsed by the EU Commission on November 14, 2007. 

Amendment to IAS 1 (Presentation of Financial Statements – Revised Presentation)
The amendments made to IAS 1 in September 2007 relate to renaming certain sections of the IFRS 
financial statements. The revised standard is to be applied for annual periods beginning on or after 
January 1, 2009. The amendment has not yet been endorsed by the EU Commission.

IAS 16 (Property, Plant and Equipment)
The revisions relate to regulations concerning companies whose normal business activities include 
the sale of property, plant and equipment previously leased to third parties. The revisions are to be 
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applied for annual periods beginning on or after January 1, 2009. The revisions have not yet been 
endorsed by the EU Commission.

IAS 19 (Employee Benefits)
As part of the Improvement Project, IAS 19 distinguishes differences between plan curtailments and 
negative past service costs. This is to be applied for annual periods beginning on or after January 1, 
2009. This revision has not yet been endorsed by the EU Commission.

Amendment to IAS 23 (Borrowing Costs)
In March 2007, IAS 23 was amended whereby borrowing costs that are directly attributable to the 
acquisition or production of a qualifying asset are now immediately expensed. The previous option 
of immediately recognizing such borrowing costs in income has been withdrawn. The amended 
standard is to be applied for annual periods beginning on or after January 1, 2009. The amendment 
has not yet been endorsed by the EU Commission.

Amendment to IAS 27 (Consolidated and Separate Financial Statements)
The amendments to the standard clarify the issue regarding the measurement of shares in subsid-
iaries held for sale. The amended standard is to be applied for annual periods beginning on or after 
January 1, 2009. The amendment has not yet been endorsed by the EU Commission.

IAS 28 (Investments in Associates) and IAS 31 (Interests in Joint Ventures)
IAS 28 has been supplemented to include rules regarding impairments for shares in associated com-
panies accounted for according to the equity method.  Furthermore, it sets out that shares in associ-
ated companies and Joint Ventures accounted for under IAS 39 must satisfy the Notes requirements 
described in IAS 28 and IAS 31. These regulations are to be applied for annual periods beginning on 
or after January 1, 2009. The regulations have not yet been endorsed by the EU Commission.

IAS 36 (Impairments)
As part of the revisions to IAS 36, the notes disclosures regarding the determination of the recover-
able amount have been expanded. These revisions are to be applied for annual periods beginning 
on or after January 1, 2009. The revisions have not yet been endorsed by the EU Commission.

IAS 38 (Intangible Assets)
The regulations concerning the recognition of costs for advertising and sales promotion were for-
malized within the context of IAS 38 as well as depreciation methods to be applied. These regula-
tions are to be applied for annual periods beginning on or after January 1, 2009. The changes have 
not yet been endorsed by the EU Commission.

IAS 39 ( Financial Instruments: Recognition and Measurement)
As part of the amendment to IAS 39, individual rules concerning the reclassification of financial as-
sets to the financial instruments category have been presented in more detail. Moreover, specific 
rules regarding the presentation of fair value hedges were revised. These amendments are to be ap-
plied for annual periods beginning on or after January 1, 2009. The amendments have not yet been 
endorsed by the EU Commission.

IAS 40 (Investment Property)
Properties created or developed for future use as investment property fall within the scope of the 
revised IAS 40. This is to be applied for annual periods beginning on or after January 1, 2009. This 
revised standard has not yet been endorsed by the EU Commission.

IAS 41 (Agriculture)
The objective of IAS 41 is to establish standards of accounting for agricultural activity – namely bi-
ological assets. This is to be applied for annual periods beginning on or after January 1, 2009. This 
has not yet been endorsed by the EU Commission.

Fi
na

nc
ia

l S
ta

te
m

en
ts

 · 
N

ot
es

 



IFRIC 12 (Service Concession Rights)
This interpretation regulates the financial reporting of rights and obligations under service arrange-
ments whereby a company is obligated to create an asset which will remain with the government.  
This interpretation is to be applied for annual periods beginning on or after January 1, 2008. The 
interpretation has not yet been endorsed by the EU Commission.

IFRIC 13 (Customer Loyalty Programs)
In June 2007, the IFRIC issued this interpretation which addresses the accounting recognition of cus-
tomer loyalty programs, under which customers are granted loyalty award credits that can be re-
deemed in the future for free or discounted goods or services. This interpretation is to be applied 
for annual periods beginning on or after July 1, 2008. This interpretation has not yet been endorsed 
by the EU Commission.

IFRIC 14 (IAS 19 – The Limit on a Defined Benefit Asset, Minimum Funding Requirements and 
their Interaction)
IFRIC 14 addresses the ”asset ceiling” rule for plan assets that exceed pension obligations and the 
recognition of statutory minimum funding requirements in plan assets. This interpretation is to be 
applied for annual periods beginning on or after January 1, 2008. This interpretation has not yet 
been endorsed by the EU Commission. 

IFRIC 15 (Hedges of a Net Investment in a Foreign Operation)
This interpretation relates to the issue of when and how currency risks incurred by domestic sub-
sidiaries, Joint Ventures or associated companies should be treated as hedges. This interpretation is 
to be applied for annual periods beginning on or after October 1, 2008. This interpretation has not 
yet been endorsed by the EU Commission.

IFRIC 16 (Agreements for the Construction of Real Estate )
IFRIC 16 addresses the issue of revenue recognition for construction contracts and is to be applied 
for annual periods beginning on or after January 1, 2009. This interpretation has not yet been en-
dorsed by the EU Commission. 

Earlier application of the revisions to the standards and interpretations detailed above has not been 
chosen and the DOUGLAS Group does not believe these revisions will have a significant impact on 
the Group’s net assets, financial position and results of operations. 
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3. Consolidation principles

Scope of consolidation 

All of the German and foreign companies over which DOUGLAS HOLDING AG has direct or indirect 
control are fully consolidated in the consolidated financial statements. Subsidiaries are included in 
the consolidated financial statements from the date on which control is transferred to the Group. 
They are deconsolidated on the date on which control ceases.

Joint venture companies represent contractual arrangements whereby two or more parties under-
take an economic activity which is subject to joint control and are included proportionately in the 
consolidated financial statements. 

Major associated companies over which DOUGLAS HOLDING AG exerts significant influence are 
carried in the consolidated financial statements at equity. Associated companies of minor impor-
tance for the consolidated financial statements are measured at cost. 

Group of consolidated companies Germany Other countries Total

As of October 1, 2007 57 33 90

Companies consolidated for the first time 2 4 6

Companies no longer consolidated 3 0 3

As of September 30, 2008 56 37 93

 

With effect from April 1, 2008, 51 percent of Douglas Bulgaria ood in Sofia/Bulgaria was acquired 
by the Perfumeries division and was included in the consolidated financial statements for the first 
time. 

Effective July 1, 2008, 51 percent was also acquired in IRIS d.d. located in Zagreb/Croatia, which op-
erates perfumery companies at that location. 

The Books division acquired Buch Kaiser GmbH in Karlsruhe as of May 1, 2008 and has since then 
been fully included in the consolidated financial statements.

The impact of these individual transactions on the Group’s net assets, financial position and results 
of operations is of minor importance. The purchase price for all of the acquisitions detailed above 
totals 21.9 million EUR. This includes only an insignificant amount of incidental acquisition costs. 
The purchase prices were paid in cash.

In the course of acquiring companies over the last fiscal year, goodwill arose in the total amount of 
16.3 million EUR. Goodwill arises from assets that are not capable of being individually identified 
and separately recognized from the acquired company. The amounts capitalized as goodwill main-
ly reflected market shares acquired. 

As part of the purchase price allocation for the business combinations conducted over the past fis-
cal year, the following items were recognized each taking deferred taxes into account: brands in 
the amount of 2.2 million EUR, a customer base in the amount of 1.6 million EUR and leasehold 
rights in the amount of 0.5 million EUR. Additionally as part of the purchase price allocation, hid-
den reserves in inventories totaling 0.1 million EUR were identified and recognized in the consoli-
dated balance sheet. 

During the period in which the acquired companies belonged to the Group, sales totaling 13.0 mil-
lion EUR and earnings totaling 1.4 million EUR were recorded. If all of the companies had already 
been included in the Group of consolidated companies from the start of the fiscal year, consolidated 
sales would have been up by 35.3 million EUR, with consolidated earnings up by 2.3 million EUR.
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Furthermore, the perfumery company, Douglas SRL in Bucharest/Romania, was established with ef-
fect from December 15, 2007; the company operates three perfumery stores. In Germany, the com-
pany, Douglas Einkaufs- und Servicegesellschaft mbH & Co. KG located in Zossen, was formed for 
the Perfumeries division. In the Services division, the company, Douglas Finance B.V. in Nijmegen/
Netherlands, was also formed with effect from June 24, 2008.

In Germany, the René Kern GmbH and Appelrath Cüpper Holding GmbH were removed from the 
scope of consolidated companies as a result of mergers effective as of October 1, 2007. 

It is not possible to state IFRS carrying amounts of assets and liabilities at the time of acquisition, be-
cause the newly acquired companies did not prepare their financial statements according to IFRS.
In total, the changes to the scope of consolidation affected the consolidated balance sheet as fol-
lows:

in EUR m Additions Disposals Net amount

Non-current assets 6.3 0.0 6.3

Current assets 14.7 0.0 14.7

Cash and cash equivalents 2.7 0.0 2.7

Non-current liabilities 1.2 0.0 1.2

Current liabilities 10.7 0.0 10.7

buch.de internetstores AG, Münster (35.2 percent interest) is carried at equity based on interim fi-
nancial statements as of September 30, 2007. The balance sheet date is December 31, and thus not 
identical to the balance sheet date in the DOUGLAS Group. Based on the stock market price on Sep-
tember 30, 2008, the allocable fair value of buch.de is 9.4 million EUR (previous year: 14.9 million 
EUR). The equity method was not used for six associated companies (including one foreign compa-
ny) as these are of minor importance for the DOUGLAS Group’s net assets, financial position and re-
sults of operations. These are carried at cost. Due to the business volume, these companies do not 
prepare interim financial statements. Therefore information on assets, liabilities and earnings does 
not exist as of the balance sheet date. These investments encompass companies whose services are 
used by the DOUGLAS Group in individual cases as well as a company with confectionery stores in 
Portugal. The fair value of these companies cannot be reliably measured. The balance sheet dates 
of these companies differ from the DOUGLAS Group’s balance sheet date.

The following table provides an overview of the key financial data of the companies carried at eq-
uity in the consolidated financial statements (all figures as of December 31): 

in EUR m 12/31/2007 12/31/2006

Non-current assets 10.7 11.1

Current assets 18.1 16.5

Non-current liabilities 0.6 0.4

Current liabilities 8.2 6.7

Net assets 20.0 20.5

in EUR m 2007 2006

Income 67.0 56.3

Expenses 67.5 55.0

Net income -0.5 1.3
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The company SA L.P.G., Clermont-Ferrand/France, in which a 50 percent interest is held, is includ-
ed proportionately in the consolidated financial statements.

The impact on the Group was as follows:

in EUR m 09/30/08 09/30/07

Non-current assets 0.5 0.6

Current assets 0.3 0.3

Non-current liabilities 0.0 0.0

Current liabilities 0.3 0.3

Net assets 0.5 0.6

in EUR m 2007/08 2006/07

Income 1.5 1.4

Expenses 1.6 1.3

Net income -0.1 0.1
 

Consolidation methods
The financial statements of the companies included in consolidation have been prepared as of Sep-
tember 30, 2008. The individual financial statements are combined based on the following prin-
ciples.

Capital consolidation is conducted by offsetting acquisition costs against the Group’s interest in the 
consolidated subsidiary’s net assets at fair value on the acquisition date. Any positive differences 
that result are capitalized as goodwill and tested annually for impairment. Any negative differenc-
es are recognized in profit or loss. Any hidden reserves and liabilities due to minority shareholders  
are carried as minority interests.

Goodwill arising from new acquisitions after October 1, 2004 is not subject to scheduled amortiza-
tion but subject to an annual impairment test. If there are indications of impairment, correspond-
ing impairment tests are also conducted during the year. 

During preparation of the opening IFRS balance sheet as of October 1, 2004, retroactive application 
of IFRS 3 was waived, and the simplification option offered under IFRS 1 was applied. As a result, the 
goodwill reported in the opening IFRS balance sheet remained offset against the revenue reserves 
as in the HGB (German Commercial Code) consolidated financial statements.

Receivables from and corresponding payables to consolidated companies are offset against each 
other. Material interim profits from intercompany goods and services within the Group were elimi-
nated in the consolidated financial statements to the extent that these do not relate to sales realized 
with third parties. Sales and other income from intercompany deliveries of goods and services are 
offset against corresponding expenses. 

The share of profits or losses from associated companies is netted with the carrying amount of the 
respective participating interest in line with the equity method. Unrealized gains and losses be-
tween Group companies and associated companies are eliminated.
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4. Currency translation

The financial statements of the subsidiaries are translated to the Group currency according to the 
functional currency concept. The functional currency of the subsidiaries is the respective national 
currency. The functional currency of the parent company is the euro. 

The assets and liabilities of foreign companies that do not participate in the European Monetary 
Union are translated to euros using the exchange rate on the balance sheet date. Income and ex-
penses are converted at the average exchange rate for the period. The resulting currency translation 
differences are recognized directly in equity under the currency translation item. 

The following exchange rates have been used for currency conversion for the foreign subsidiaries:

Average exchange rate Closing rate

in EUR 2007/08 2006/07 09/30/2008 09/30/2007

1 US dollar USD 0.665 0.751 0.697 0.705

100 Swiss franc CHF 61.712 61.494 63.351 60.248

100 Polish zloty PLN 28.630 26.056 29.263 26.456

100 Hungarian forint HUF 0.401 0.394 0.411 0.399

100 Russian rouble RUB 2.755 2.914 2.742 2.863

100 Danish crown DKK 13.410 13.419 13.403 13.416

100 Turkish lira TRY 54.533 54.601 54.765 57.971

100 Czech crown CZK 3.956 3.569 4.054 3.640

100 Slowakian crown SKK 3.135 2.916 3.312 2.966

100 Estonian kroon EEK 6.404 6.403 6.394 6.402

100 Lithuanian litas LTL 28.823 28.961 28.553 28.961

100 Latvia's lats LVL 141.537 142.296 138.908 141.543

100 Romanian leu RON 27.717 30.395 26.755 29.560

100 Croatian kuna HRK 13.891 14.011

100 Bulgarian lev BGN 51.049 50.976

 

In the individual financial statements, assets and liabilities denominated in foreign currency are con-
verted using the exchange rate on the date of acquisition. There is then an adjustment to the re-
spective closing rate on each balance sheet date, which is recognized to profit or loss.

In total, income from exchange rate differences totaling 2.3 million EUR (previous year: 3.9 million 
EUR) and corresponding expenses totaling 3.2 million EUR (previous year: 0.4 million EUR) were re-
corded to profit or loss.

5. Accounting and valuation principles

Intangible assets
Goodwill that arises as part of capital consolidation, and that represents the excess of the cost of the 
business combination over the company’s interest in the net fair value of the identifiable net assets 
of the subsidiary, is capitalized according to the requirements of IFRS 3 and subject to an annual 
impairment test and whenever there are triggering events indicating impairment. For the purpos-
es of the impairment test, goodwill is allocated to the underlying cash generating units (CGU) that 
are expected to profit from synergies arising from the acquisition. If, within the scope of this im-
pairment test, the company ascertains that the recoverable amount of the CGU is less than its car-
rying amount, the goodwill allocated to the CGU is written down and recognized to profit or loss. 
This continues to be recognized even if the reasons for impairment cease to exist in subsequent pe-
riods. 
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Goodwill that arises from the acquisition of an associated company is included in the carrying 
amount of the associated company.

Other intangible assets are carried at cost. Borrowing costs are not included when calculating ac-
quisition costs. Intangible assets with finite useful lives are subject to scheduled straight line amorti-
zation over their useful life. If they have an indefinite useful life, these intangible assets are not sub-
ject to scheduled amortization. These assets are reviewed for impairment at least once a year. If the 
recoverable amount of the asset is less than its carrying amount, it is written down to its fair value. 
If the reasons for write-downs made in previous years no longer apply, the assets are written up. In-
tangible assets that are subject to scheduled amortization are only subject to an impairment test if 
there are triggering events indicating impairment.

Property, plant and equipment
If items of property, plant and equipment are used for longer than one year, these are carried at cost 
less scheduled straight-line depreciation. Investment subsidies received reduce that asset’s cost for 
which the subsidy was granted. As a rule, borrowing costs are not included when calculating acqui-
sition costs for property, plant and equipment, but are immediately expensed to the income state-
ment. In the year of purchase, property, plant and equipment are depreciated on a pro rata tem-
poris basis. Where indications of impairment exist, impairment tests are conducted for the corre-
sponding asset. Items of property, plant and equipment are derecognized when removed or further 
economic benefits are no longer expected from that asset’s use. The gain or loss from the disposal 
of the asset arises from the difference between its net realizable value and carrying amount.

The amortization and depreciation periods for intangible assets and property, plant and equipment 
are determined based on their useful lives and are as follows:

Years

Software  3 - 5

Leasehold interests  5 - 15

Customer bases 5 - 10

Non-competition clauses 5 

Buildings 10 - 50

Store fittings, office and operating equipment  3 - 10

Leases
The economic ownership of a leased asset is classified to that contractual party who bears substan-
tially all the risks and rewards incident to ownership of the leased asset. Material lease arrangements 
predominantly relate to the leasing of company stores within the DOUGLAS Group. Leases are rec-
ognized in the balance sheet according to the requirements of IAS 17. In order to ensure the great-
est possible flexibility, the DOUGLAS Group generally aims to conclude rental agreements with a 
fixed rental period of no more than 10 years and single or multiple exercisable options to extend 
the lease, which means that these agreements qualify as operating leases. 

If, in cases of exception, the economic ownership of leased assets can be allocated to the DOUG-
LAS Group, the leased assets are capitalized at the inception of the lease and subject to scheduled 
straight-line depreciation in subsequent periods. At the commencement of the lease, the leased as-
set is recognized at the fair value of the asset or, if lower, the present value of the minimum lease 
payments. On the other hand, the financial obligations that result from future lease payments are 
recognized as a liability in the same amount. Depreciation is conducted over the estimated useful 
life or the shorter lease term. This liability is amortized proportionately over the lease term accord-
ing to the effective interest rate method plus accrued interest.

Financial assets
Financial assets, including interests in unconsolidated companies that are not measured using the 
equity method, other equity participations, loans, securities and contractual receivables are ac-
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counted for according to IAS 39. Depending on their classification, these are either measured at fair 
value (securities and financial assets from derivative financial instruments) or amortized cost (loans, 
trade receivables, and other contractual financial receivables). Financial assets are initially measured 
at fair value.

Interests in companies in which the DOUGLAS Group has a significant influence are recognized in 
the balance sheet using the equity method at their allocable equity and reported as investments in 
associates. 

Financial assets are derecognized either upon settlement or when substantially all opportunities and 
risks are transferred.

Financial assets denominated in a foreign currency are translated to the functional currency at the 
date of acquisition. An adjustment is then made to the respective closing rate on each balance sheet 
date and recognized to profit or loss. Interest income and expense are matched to the period in the 
financial result.

Deferred taxes
Deferred taxes are identified using the liability method based on the requirements of IAS 12. De-
ferred taxes are thus recognized for temporary differences between the carrying amounts in the 
consolidated financial statements and the tax base to the extent that these differences will lead to 
tax refunds or charges in future. Deferred taxes are measured taking into account the tax rates and 
tax regulations that have been enacted on the balance sheet date or which are expected to be en-
acted when the differences are reversed. Deferred tax assets are only recognized to the extent that 
there is taxable income on the date the difference is reversed against which the difference can be 
offset. 

If the future tax advantage from loss carryforwards can be used with sufficient certainty in future 
periods, deferred tax assets are capitalized. Deferred tax assets and liabilities are netted to the ex-
tent that the tax claims and tax liabilities are for the same tax authority.

Inventories
As a rule, merchandise is recognized at the lower of cost and net realizable value. In individual areas, 
acquisition costs are identified using the retail method based on the selling price using reasonable 
valuation allowance deductions. The net realizable value is the estimated selling price in the ordi-
nary course of business less the estimated costs necessary to make the sale. Selling as well as fash-
ion and other risks were taken into account, to the extent needed, as part of measurement at the 
net realizable value. Raw materials, consumables and supplies are recognized at the lower of their 
acquisition costs or daily prices.

Receivables and other financial assets
Trade accounts receivable and other financial assets are capitalized at amortized cost at the time of 
revenue recognition. Recognizable risks are taken into account via write-downs. Write-downs are 
in part conducted by using bad debt accounts. Receivables and other assets are generally derecog-
nized when they are settled.

Securities
Securities are carried at their fair value according to the requirements of IAS 39. As a result, the fair 
value is adjusted and reflected directly in equity via a separate equity component, as securities have 
been classified to the ”available for sale” category. Short-term securities are generally categorized 
as ”available-for-sale”. Securities are generally initially recognized at the trade date.

Cash and cash equivalents
Cash and cash equivalents, which include money accounts and short term money deposits with 
banks, are stated at amortized cost.
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Provisions
Provisions are accounted for according to the provisions of IAS 37. Provisions are recognized if there 
is a legal or constructive obligation to third parties arising from past events and the future cash out-
flow to fulfill this commitment can be reliably estimated. The carrying amount of the provision is 
based – for individual risks – on the best estimate of the settlement taking into account all recogniz-
able risks, or – for a large population of risks – the amount computed according to the expected val-
ue method. Non-current provisions are discounted and carried on the balance sheet at their pres-
ent value. As of September 30, 2008, non-current provisions were discounted using an interest rate 
of 5.80 percent (previous year: 5.25 percent). The maturity of long-term human resources commit-
ments is based on the date of dismissal of the employee or forecasted cash outflows. The maturity 
of long-term real estate commitments is based on the duration of the lease contract.

Provisions for pensions are accounted for in line with the requirements of IAS 19. Actuarial calcula-
tions for provisions for defined benefit plans use the projected unit credit method. As part of this 
measurement, the pensions and entitlements known on the balance sheet date are taken into ac-
count as well as the increases in salaries and pensions to be expected in future. If changes to these 
calculation assumptions result in differences between the identified pension obligations and the 
actual present values of the entitlements, these actuarial gains or losses are only recognized in in-
come for the average future remaining period of service if these are outside a corridor of 10 per-
cent of the amount of the benefit obligation. Further obligations similar to provisions for pensions 
such as part-time work schemes and termination benefits are also disclosed according to the re-
quirements of IAS 19. 

Financial liabilities 
According to IAS 39, financial liabilities are generally recognized at amortized cost on the balance 
sheet. Acquisition costs are stated at fair value. Transaction costs attributable to the acquisition are 
included in cost. If there is a difference between the amount paid and the amount to be paid upon 
final maturity, this difference is amortized over the term. Financial liabilities that arise from leases 
are carried as a liability at their present values. Income and expense from non-derivative financial 
liabilities arise from interest income or expense or from currency translation adjustments. Financial 
liabilities are recognized at the inception of the contract and are derecognized when the obligation 
is extinguished or expired (limitation of time). All trade accounts payable have a maturity of less 
than one year and are non-interest bearing. Liabilities arising from finance leases are reported un-
der other liabilities. The election to initially recognize financial liabilities at fair value to profit or loss 
was not applied by the DOUGLAS Group. 

Accounting for derivative financial instruments and hedging relationships
Derivative financial instruments are implemented to reduce cash flow fluctuations that result from 
interest rate risks. Derivative financial instruments are neither used nor issued for speculative pur-
poses. Derivative financial instruments are recognized at fair value, which corresponds to market 
value, both upon initial and subsequent measurement in accordance with IAS 39; and can result 
in a positive or negative figure. Gains and losses from fair value measurement, to the extent that 
these are designated derivative financial instruments qualifying as hedged items within the mean-
ing of IAS 39, are recognized directly in equity under a separate equity item in line with the rules for 
hedge accounting. Derivative financial instruments that do not qualify as hedged items are mea-
sured at fair value and recognized in the income statement. Deferred taxes arising from the differ-
ence between the IFRS carrying amounts and the tax base are also recognized directly to equity un-
der a separate equity item if the fair value differences were also recognized directly to equity. The 
amounts recorded under equity increase or reduce profit or loss as soon as the hedged cash flows 
from the underlying transaction are recognized in the income statement. 

The fair value of derivative financial instruments corresponds to the amount either paid or received 
by the group company upon termination of the financial instrument on the balance sheet date. The 
calculation of the fair value takes into account the interest rates in effect as of the balance sheet date. 
The recordation of changes in the fair value depends on the application of the derivative financial 
instrument. Where the derivative financial instrument is not used in an effective hedging relation-
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ship, the change in fair value is immediately recognized to profit or loss. If, on the other hand, an 
effective hedging relationship exists, then it is recorded as such. The DOUGLAS Group implements 
derivative financial instruments as hedging instruments only as part of cash flow hedges. By way of 
such cash flow hedges, the DOUGLAS Group hedges the exposure to future variability in cash flows 
attributable to risks associated with recognized assets and liabilities in the balance sheet. In the case 
of a cash flow hedge, the effective portion of the value change in the hedging instruments is recog-
nized directly to equity until the result arising from the hedged items is recognized. On the contrary,
the ineffective portion of the value change is immediately recognized in profit or loss. 

Revenue recognition
As a rule, revenue is only recognized after performance is complete. Claims from customer loyalty 
programs are measured at the costs to be incurred herefrom and offset directly against sales. Inter-
est income and interest expense are recognized in the financial result on an accrual basis. Such ac-
cruals are reversed or utilized in line with the way customers honor their gift vouchers and are also 
reported under sales revenue.

Use of assumptions and estimates
Assumptions have been made and estimates used in the preparation of these consolidated finan-
cial statements that impact the disclosure and amount of the assets and liabilities, income and ex-
penses carried in these statements. These assumptions and estimates were used, in particular, in 
the determination of useful lives, assessing the impairment of goodwill, measuring provisions and 
estimating the probability that future tax refunds will be realized. Actual values may vary in individ-
ual cases from the assumptions and estimates made. Changes are recognized in income as soon as 
more detailed information is known. 

Capital management
The goal of the DOUGLAS Group’s capital management is to assure that the Group can continue 
to meet its financial obligations and to sustain the business value on a long-term basis. The central 
control factor of the DOUGLAS Group is the DOUGLAS Value Added (DVA). This represents a con-
trol and management system in which all decision-making processes are reviewed in terms of their 
sustained contribution to value and measured in terms of DVA. Further information about the cur-
rent development of the DVA can be found in the Management Report on page 46-48. Also, the 
change in the method of capital management compared with the preceding fiscal year is also pre-
sented under that section. 
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Notes to the Income Statement

6. Sales

(Net) sales totaling 3,138.2 million EUR were recorded in fiscal year 2007/08. Of this amount, 35.0 
percent was recorded abroad following 32.3 percent in the 2006/07 fiscal year.
 

Sales

in EUR m 2007/08 2006/07

Perfumeries 1,830.9 1,681.9

 (international) (914.7) (801.3)

Books 768.8 695.7

 (international) (179.2) (163.8)

Jewelry 286.0 304.7

Fashion 148.0 215.1

Confectionery 101.2 100.3

 (international) (4.1) (2.9)

Services 3.3 2.9

 3,138.2 3,000.6

7. Gross profit from retail business

Gross profit from retail business totaled 1,494.4 million EUR in fiscal year 2007/08 (previous year: 
1,421.9 million EUR). The sales margin (ratio of gross profits to net sales) totaled 47.6 percent, which 
was slightly higher than in the previous fiscal year.

8. Other operating income

Other operating income

in EUR m 2007/08 2006/07

Income from costs recharged to third parties 134.3 122.7

Income from rental and sub-rental 17.0 13.2

Income from the disposal of non-current assets 3.9 0.7

Income from the reversal of provisions 9.1 11.6

Income from customer cards 9.2 9.4

Income from the derecognition of liabilities 4.5 6.2

Income from insurance casualty 2.1 1.9

Other income 25.3 35.3

205.4 201.0

Income from costs recharged to third parties includes refunds for marketing costs and other costs 
charged further. Other income includes, for example, income from exchange rate differences and 
income from damage claims. As of July 1, 2007, four of the six René Kern jewelry stores were sold, 
resulting in a capital gain of 10.2 million EUR in the previous year, and is shown under other in-
come.
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9. Personnel expenses

Personnel expenses

in EUR m 2007/08 2006/07

Wages and salaries 566.1 538.7

Social security, pension and other benefit costs 117.0 114.0

   thereof for pensions: 3.4 EUR m (previous year: 2.2 EUR m)

683.1 652.7

10. Other operating expenses

Other operating expenses are broken down as follows:

in EUR m 2007/08 2006/07

Rent and energy costs 331.6 308.2

Advertisement in newspapers 26.3 28.8

Advertisement in other media 19.3 18.1

Direct mailing and customer loyalty programs 40.6 39.3

Other marketing and advertisement costs 65.9 59.1

Costs of transferring merchandise 45.5 42.0

Other services 58.0 54.6

Repair costs 16.5 15.9

Credit card commission 11.3 10.7

Office and postal costs 14.9 13.9

Travel and vehicle costs 13.7 13.0

Consumables and supplies 10.7 9.7

Expenses from sublease 14.5 11.6

IT costs 15.1 13.2

Insurance premiums 4.4 4.5

Other expenses 54.3 61.8

742.6 704.4

11. Investment result

Income from investments in associates in fiscal year 2007/08 amounts to 0.4 million EUR (previ-
ous year: -0.1 million EUR) and relates to the at-equity investment in buch.de internetstores AG, 
Münster. 
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12. Amortization/Depreciation

Amortization/Depreciation

in EUR m 2007/08 2006/07

Scheduled amortization of intangible assets and 

depreciation of property, plant and equipment 110.5 105.2

Impairment losses on intangible assets and property, plant and equipment 6.5 3.6

Total 117.0 108.8

13. Financial result 

Financial result

in EUR m 2007/08 2006/07

Interest from loans and receivables 9.3 15.0

Income from financial instruments: Held for trading 0.5 1.2

Total financial income 9.8 16.2

Financing expense minority options -1.2 -1.6

Interest expense from discounting non-current provisions -6.3 -7.9

Financial expense for financial assets at amortized cost -12.9 -20.8

Total financial expense -20.4 -30.3

Financial result -10.6 -14.1

Financial income and expense arising from financial instruments are properly classified to the re-
spective categories pursuant to IAS 39. In connection with the revolving credit facility, expenses to-
taling 0.6 million EUR (previous year: 0.0 million EUR) were incurred during the year under review.  
In all, fees in the form of compensation incurred in conjunction with financial instruments amount-
ed to 4.5 million EUR (previous year: 3.7 million EUR) for the fiscal year 2007/08. The financial ex-
penses for the minority options relate to the results of third-party shareholders whose interests are 
reported as payables, as these either have an option right or are minority interests in German part-
nerships. In the fiscal year under review and in the previous year, neither income from financial in-
struments held to maturity nor income or expenses arising from instruments held for trading were 
incurred. 
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14. Net results by valuation category

Net results by valuation category – Fiscal year 2007/08

in EUR m

Income/expense 
from Fair value 
measurement

Impair-
ment

Interest
income

Interest
expense

Net 
profit/loss

Loans and receivables 0.0 -0.8 9.3 -12.9 -4.4

Liabilities measured at fair value 0.5 0.0 0.0 0.0 0.5

Minority options 0.0 0.0 0.0 -6.3 -6.3

Net profit by measurement category 0.5 -0.8 9.3 -19.2 -10.2

Income/expenses, not included in the interest result 0.0 0.8 0.0 0.0 0.8

Interest income/expenses of assets, which are 

not financial instruments
0.0 0.0 0.0 -1.2 -1.2

Financial result 0.5 0.0 9.3 -20.4 -10.6

 

Net results by valuation category – Fiscal year 2006/07

in EUR m

Income/expense 
from Fair value 
measurement

Impair-
ment

Interest
income

Interest
expense

Net 
profit/loss

Loans and receivables 0.0 -0.6 15.0 -20.8 -6.4

Liabilities measured at fair value 1.2 0.0 0.0 0.0 1.2

Minority options 0.0 0.0 0.0 -7.9 -7.9

Net profit by measurement category 1.2 -0.6 15.0 -28.7 -13.1

Income/expenses, not included in the interest result 0.0 0.6 0.0 0.0 0.6

Interest income/expenses of assets, which are 

not financial instruments
0.0 0.0 0.0 -1.6 -1.6

Financial result 1.2 0.0 15.0 -30.3 -14.1

Interest arising from financial instruments is reported in the financial result and dividends under the 
investment result. Valuation allowances on trade accounts receivable classified to the loans and re-
ceivables category are shown under other operating expenses. In the fiscal year under review and 
in the previous year, neither income or expenses from financial instruments held for trading, held 
to maturity nor available-for-sale were incurred.
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15. Income taxes

Income taxes

in EUR m 2007/08 2006/07

Income taxes 51.6 46.2

  national 33.2 30.8

  international 18.4 15.4

Deferred taxes 0.3 8.5

  from temporary differences 1.3 9.0

  from loss carryforwards -1.0 -0.5

Total tax expense 51.9 54.7

The statutory corporate income tax rate in Germany for the assessment period 2007/08 totaled 15 
percent. Including trade tax and the solidarity surcharge, this resulted in taxes totaling 32.0 per-
cent. Deferred taxes for the German Group companies were also generally measured at 32.0 per-
cent (previous year: 32.0 percent). For foreign companies, a country-specific average tax rate is gen-
erally applied. 

In accordance with current tax provisions, the current imputed corporation tax credits as of Decem-
ber 31, 2006 were stated at fair value through profit and loss. As of September 30, 2008 the corpo-
rate income tax credit amounts to 8.7 million EUR.

The current taxes only include non-period tax income and expense to a minor extent.

An amount of -1.4 million EUR (previous year: 1.1 million EUR) was recognized directly to equity un-
der a separate component of equity. 

No deferred tax assets were recognized for tax losses carried forward of individual Group compa-
nies totaling 14.9 million EUR (previous year: 9.1 million EUR). Of this amount, none was used in the 
past fiscal year (2006/07: 1.2 million EUR). 

The reconciliation from expected to effective tax expense is as follows:

Tax reconciliation

in EUR m 2007/08 2006/07

Earnings before taxes 147.1 143.1

Consolidated income tax rate (national incl. trade tax) 32.0% 39.4%

Expected tax expense 47.1 56.4

Impact of different national tax rates -2.6 -2.4

Non-period tax income/expense 0.4 -0.1

Tax-exempt income -1.1 -1.8

Effects from tax rate change 0.0 2.1

Non-deductible tax operating expenses 1.6 2.8

Financial expenses - minority options 2.0 2.5

Capitalization of corporate tax credit -0.1 -8.4

Write-downs on deferred taxes 3.0 5.0

Write-ups on deferred taxes/ use of unrecognized loss carryforwards 0.0 -0.8

Trade tax (additions/deductions) 1.5 0.8

Other 0.1 -1.4

Effective tax expense 51.9 54.7
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Notes to the Balance Sheet

16. Intangible assets and property, plant and equipment

Intangible assets – current year

in EUR m

Leasehold inte-
rests and similar 
rights and assets Goodwill

Advance 
payments for 

in tangible assets Total

Acquisition costs

As of October 1, 2007 97.4 177.3 3.1 277.8

Currency adjustments 0.1 -0.2 0.0 -0.1

Changes due to business 

combinations
4.5 16.6 0.0 21.1

Additions 5.6 0.8 4.7 11.1

IAS 32 0.0 20.4 0.0 20.4

Disposals -1.0 -0.2 0.0 -1.2

Reclassifications 2.1 0.0 -1.9 0.2

As of September 30, 2008 108.7 214.7 5.9 329.3

Accumulated amortization

As of October 1, 2007 46.7 6.6 0.0 53.3

Currency adjustments 0.1 0.0 0.0 0.1

Changes due to business 

combinations
0.1 0.0 0.0 0.1

Additions 8.1 0.0 0.0 8.1

IAS 36 0.1 1.3 0.0 1.4

Write-ups -0.4 0.0 0.0 -0.4

Disposals -0.6 -0.2 0.0 -0.8

Reclassifications -0.1 0.0 0.0 -0.1

As of September 30, 2008 54.0 7.7 0.0 61.7

Net

As of September 30, 2008 54.7 207.0 5.9 267.6

As of September 30, 2007 50.7 170.7 3.1 224.5
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Intangible assets – previous year

in EUR m

Leasehold inte-
rests and similar 
rights and assets Goodwill

Advance 
payments for 

in tangible assets Total

Acquisition costs

As of October 1, 2006 84.8 121.9 0.8 207.5

Currency adjustments -0.1 -0.2 0.0 -0.3

Changes due to business 

combinations
5.9 39.4 0.0 45.3

Additions 8.3 0.4 2.3 11.0

IAS 32 0.0 16.2 0.0 16.2

Disposals -3.3 -0.7 0.0 -4.0

Reclassifications 1.8 0.3 0.0 2.1

As of September 30, 2007 97.4 177.3 3.1 277.8

Accumulated amortization

As of October 1, 2006 39.8 6.7 0.0 46.5

Currency adjustments -0.1 0.0 0.0 -0.1

Changes due to business 

combinations
0.8 0.0 0.0 0.8

Additions 6.8 0.1 0.0 6.9

IAS 36 0.8 0.1 0.0 0.9

Write-ups -0.5 -0.1 0.0 -0.6

Disposals -0.7 -0.2 0.0 -0.9

Reclassifications -0.2 0.0 0.0 -0.2

As of September 30, 2007 46.7 6.6 0.0 53.3

Net

As of September 30, 2007 50.7 170.7 3.1 224.5

As of September 30, 2006 45.0 115.2 0.8 161.0
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Property, plant and equipment – current year

in EUR m
Land and 
buildings

Other equipment, 
operating and

office equipment

Payments on ac-
count and assets 

under construction Total

Acquisition costs

As of October 1, 2007 586.2 698.5 8.5 1,293.2

Currency adjustments 2.1 2.0 0.0 4.1

Changes due to business 

combinations
1.3 5.5 0.1 6.9

Additions 51.3 78.8 14.3 144.4

Disposals -30.1 -42.5 -0.4 -73.0

Reclassifications 2.6 5.2 -8.0 -0.2

As of September 30, 2008 613.4 747.5 14.5 1,375.4

Accumulated depreciation

As of October 1, 2007 323.3 497.0 0.0 820.3

Currency adjustments 1.1 1.2 0.0 2.3

Changes due to business 

combinations
0.8 4.2 0.0 5.0

Additions 40.3 62.1 0.0 102.4

IAS 36 0.7 4.4 0.0 5.1

Write-ups 0.0 -0.6 0.0 -0.6

Disposals -27.5 -40.1 0.0 -67.6

Reclassifications 0.1 0.0 0.0 0.1

As of September 30, 2008 338.8 528.2 0.0 867.0

Net

As of September 30, 2008 274.6 219.3 14.5 508.4

As of September 30, 2007 262.9 201.5 8.5 472.9
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Property, plant and equipment – previous year

in EUR m
Land and 
buildings

Other equipment, 
operating and

office equipment

Payments on ac-
count and assets 

under construction Total

Acquisition costs

As of October 1, 2006 545.1 667.4 8.2 1,220.7

Currency adjustments -0.9 -0.5 0.0 -1.4

Changes due to business 

combinations
-4.3 23.9 0.1 19.7

Additions 49.4 86.9 8.5 144.8

Disposals -33.8 -54.1 -0.6 -88.5

Reclassifications 30.7 -25.1 -7.7 -2.1

As of September 30, 2007 586.2 698.5 8.5 1,293.2

Accumulated depreciation

As of October 1, 2006 305.1 484.6 0.0 789.7

Currency adjustments -0.8 -0.6 0.0 -1.4

Changes due to business 

combinations
-1.2 12.6 0.0 11.4

Additions 39.5 58.8 0.0 98.3

IAS 36 0.0 2.7 0.0 2.7

Write-ups 0.0 -0.9 0.0 -0.9

Disposals -30.1 -49.6 0.0 -79.7

Reclassifications 10.8 -10.6 0.0 0.2

As of September 30, 2007 323.3 497.0 0.0 820.3

Net

As of September 30, 2007 262.9 201.5 8.5 472.9

As of September 30, 2006 240.0 182.8 8.2 431.0
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A) Intangible assets and property, plant and equipment 

The capital expenditure of the fiscal year 2007/08 are broken down among the divisions as follows:

in EUR m 2007/08 2006/07

Perfumeries 91.3 86.7

Books 33.6 36.2

Jewelry 10.5 9.8

Fashion 6.0 14.7

Confectionery 4.2 3.7

DOUGLAS HOLDING AG, Services 9.9 4.7

155.5 155.8

Of this total, 64.7 million EUR is attributable to foreign subsidiaries (fiscal year 2006/07: 55.2 mil-
lion EUR).
 
The additions to intangible assets mostly relate to acquired leasehold interests, goodwill abroad, 
and software licenses.  

Investments in property, plant and equipment primarily relate to the opening and acquisition of 55 
stores in Germany and 86 stores abroad. In addition, continual investments were made in design-
ing and re-designing existing stores.

Scheduled amortization/depreciation during the fiscal year totaled 110.5 million EUR (previous 
year: 105.2 million EUR). 

Impairment tests for property, plant and equipment and intangible assets at store level, as cash-
generating units, led to write-downs totaling 6.5 million EUR last fiscal year (previous year: 3.6 mil-
lion EUR). Ongoing negative contributions towards profits are the trigger for conducting impair-
ment tests on the cash-generating units. 

In addition, write-ups amounted to 0.3 million EUR in fiscal year 2007/08 (previous year: 0.9 mil-
lion EUR) and are shown under other operating income. In general single cash-generating units are 
written up due to increases in income. 

As part of impairment testing, the carrying amount of the cash-generating unit was compared to 
its recoverable amount. The recoverable amount is calculated as being the value in use of the future 
cash flows based on internal forecasts. Sensitivity planning assumptions include sales growth, gross 
profit forecasts, estimates of investments in the store network and the ratio of personnel expenses 
to sales. The forecasts are based on the fixed term of the respective rental agreements, and calcu-
lations are based on an interest rate of 10.75 percent before taxes. 

Finance leases
As of the balance sheet date only one subsidiary had finance leases. The lease assets mostly com-
prised of vehicles, which were shown with a carrying value of 0.1 million EUR as of September 30, 
2008. In the previous year, the carrying value of leased assets under finance leases amounted to 1.0 
million EUR, which related to store rental agreements of one subsidiary. 
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Finance leases

Up to one year 1 to 5 years More than 5 years Total

in EUR m 2007/08 2006/07 2007/08 2006/07 2007/08 2006/07 2007/08 2006/07

Liabilities from 

finance leases
0.0 0.2 0.0 0.5 0.0 0.0 0.0 0.7

Present value 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Operating leases

Up to one year 1 to 5 years More than 5 years Total

in EUR m 2007/08 2006/07 2007/08 2006/07 2007/08 2006/07 2007/08 2006/07

Obligations from 

operating leases
250.3 229.7 630.1 564.9 295.7 242.4 1,176.1 1,037.0

Income from subleases 7.9 12.6 35.6 31.8 20.6 18.5 64.1 62.9

 

Contracts qualifying as operating leases within the DOUGLAS Group mostly comprise store rental 
agreements. As a rule, these agreements are concluded for a basic rental period of 10 years and in-
clude lease extension options. The operating leases shown do not include any lease extension op-
tions. The lease installments are based on both variable and fixed rental payments. The increase in 
obligations from operating leases is primarily due to the expansion-related growth of the contract 
volume. The minimum lease payments from operating lease agreements amount to 256.0 million 
EUR (previous year: 239.9 million EUR). No contingent rents exist.

B) Goodwill

Goodwill in the amount of 169.0 million EUR (previous year: 132.2 million EUR) is due to differences 
from capital consolidation and 38.0 million EUR (previous year: 38.5 million EUR) is due to goodwill 
arising from asset deals at the level of the individual financial statements.

According to IAS 36, existing goodwill is subject to an impairment test at least once each year. 
Goodwill from company acquisitions is allocated at a legal-unit level. As is the case for impairment 
tests for tangible assets, the carrying amount of the cash-generating units is compared with the re-
coverable amount of the cash-generating units, with the recoverable amount being defined as the 
value in use based on the discounted future cash flows from the internal forecast. Sensitivity plan-
ning assumptions include sales growth, gross profit forecasts, estimates of investments in the stores 
network and the ratio of personnel expenses to sales. The forecasts are based on a detailed forecast 
period of ten years, which corresponds to the companies’ standardized forecasting system, and a 
subsequent constant perpetual annuity. The calculations are based on a risk-adjusted growth rate 
and an interest rate of 10.75 percent before taxes. 

Impairment testing applied to goodwill led to write-downs totaling 1.3 million EUR for the fiscal 
year under review (previous year: 0.1 million EUR).

Location advantages associated with the leasehold interests that were acquired from the prior ten-
ant are capitalized under intangible assets with indefinite useful lives. The useful life of these assets 
is independent of the term of the rental agreement.
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Material items of goodwill and intangible assets with indefinite lives existed as of the balance sheet date for the 
following cash-generating units:

Carrying amounts of goodwill and intangible assets with indefinite useful lives per cash-generating unit

in EUR m 09/30/2008 09/30/2007

Goodwill Goodwill

Company

Individual 
financial 

statements

Capital 
con soli-
dation

Intangible
 assets with 

indefinite 
useful lives

Individual 
financial 

statements

Capital 
consoli-
dation

Intangible
 assets with 

indefinite 
useful lives

Parfümerie Douglas West GmbH 

& Co. KG
4.8 4.8

HELA Kosmetik Handels GmbH 

& Co. Parfümerie KG, Munich
4.1 4.1

IPA Brixner GmbH, Hagen 6.6

Parfümerie Douglas Ges.m.b.H., Vienna 2.4 2.4

Parfumerie Douglas France S.A., Lille 21.6 30.2 13.7 21.9 29.9 13.2

Douglas Spain S.A., Madrid 18.7 18.7

Profumerie Douglas S.P.A., Bologna 4.8 4.8

OOO Douglas Rivoli, Moskow 2.4 3.8

S.I.A. Douglas Baltic, Riga 8.0 7.5

Parfümerie Douglas Bulgarien ood, Sofia 8.8

IRIS d.d., Zagreb 13.8

Thalia Holding GmbH, Hagen 32.9 26.1

Thalia Universitätsbuch  handlung 

GmbH, Hagen
5.6 0.7 5.3 0.7

Reinhold Gondrom GmbH & Co. KG, 

Kaiserslautern
0.5 14.0 0.5 14.0

Buch und Kunst Gruppe, Dresden 20.0 20.0

Grüttefien GmbH, Varel 1.8 4.2

Buch Kaiser GmbH, Karlsruhe 2.5

Other 3.1 2.1 2.2 2.2

38.0 169.0 16.1 38.5 132.2 15.6
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17. Deferred Taxes

Deferred taxes were calculated on the differences between the carrying IFRS amount and the tax 
base and can be broken down to the individual balance sheet items as follows:

09/30/2008 09/30/2007

in EUR m Asset Liability Asset Liability

Intangible assets 4.6 0.5 5.4 0.1

Property, plant and equipment 4.3 8.8 6.5 11.2

Inventories 0.3 0.3 0.4 1.7

Financial assets 1.0 2.0 0.7 0.4

Other assets 0.0 0.0 0.4 2.5

Provisions 7.3 0.2 9.3 1.5

Financial liabilities 3.0 1.4 0.0 0.4

Other liabilities 0.0 0.3 5.2 1.2

Additional paid-in capital 0.0 0.3 0.0 0.3

Tax loss carryforwards 5.7 0.0 4.6 0.0

Total 26.2 13.8 32.5 19.3

Offsetting -6.2 -6.2 -8.7 -8.7

Carrying amount 20.0 7.6 23.8 10.6

18. Inventories

in EUR m 09/30/2008 09/30/2007

Finished goods and merchandise 654.3 586.8

Raw materials, consumables and supplies 11.3 11.4

Advances to suppliers for merchandise 0.6 0.4

666.2 598.6

In the past fiscal year, inventories were written down to the net realizable value in the amount of 
20.3 million EUR (previous year: 20.4 million EUR). 

19. Trade accounts receivable

Trade accounts receivable primarily include settlement receivables from credit card organizations 
as well as from Douglas Card customers. In the past fiscal year 0.8 million EUR were written down 
due to an allowance for uncollectible accounts. The write-downs on trade accounts receivable are 
shown under other operating expenses. They are payable immediately. These receivables do not 
bear interest and are therefore not exposed to any interest rate risk. The carrying amounts of the 
receivables correspond to their fair values. The maximum default risk corresponded to the carrying 
value as of the balance sheet date.  
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20. Financial assets

09/30/2008 09/30/2007

with a remaining term of with a remaining term of

in EUR m up to 1 year more than 1 year up to 1 year more than 1 year

Bonuses 75.2 82.7

Other equity participations 2.6 2.6

Other loans and advances 3.1 3.4

Securities 3.3 0.6 0.4

Derivative financial instruments 0.2 4.4

Other financial assets 26.1 0.1 32.8 0.2

104.8 5.8 120.5 6.6

Other equity participations are investments in equity instruments of unlisted companies and are 
carried at cost. Their fair value cannot be reliably measured because no market values for these in-
struments exist. Due to different balance sheet dates, no current financial information is available. 
Furthermore, it is not possible to state a range of estimated values. 

Other loans were issued with a fixed interest rate of 6.8 percent and a term until November 30, 
2010.

Securities are designated as ”available-for-sale” and therefore carried at fair value. Changes in fair 
value are recognized directly to equity as a separate component.

Other financial assets include receivables from associates, from other equity participations and from 
companies that are being consolidated proportionately in the amount of 1.1 million EUR (previous 
year: 0.8 million EUR). Furthermore, the item contains balances owed in supplier accounts of 7.1 
million EUR (previous year: 9.3 million EUR) and receivables from rental agreements of 7.5 million 
EUR (previous year: 10.2 million EUR). In addition, a short-term loan of 8.9 million EUR is reported 
under other financial assets with a floating rate based on EURIBOR plus margin. All other financial 
assets are non-interest bearing financial instruments. The carrying amounts of other financial assets 
basically equal their fair values.

There are no restrictions to the disposal rights for the receivables and other assets carried on the 
balance sheet.

The maximum default risk corresponded to the carrying value as of the balance sheet date.

Analysis of financial assets not impaired

in EUR m Not due past due < 30 days past due > 30 days

Trade accounts receivable

September 30, 2008 0.0 51.7 1.8

September 30, 2007 0.0 48.0 1.5

Other receivables

September 30, 2008 107.9 2.7 0.0

September 30, 2007 115.8 11.3 0.0
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With respect to receivables that are neither impaired nor past due, there were no indications of un-
collectibility from the debtor as of the balance sheet date. Overall, receivables for which previous 
write-downs were not taken were directly written-down in the amount of 0.1 million EUR during 
the fiscal year (previous year: 0.1 million EUR). Cash receipts relating to receivables fully written-off 
in prior periods were not recognized in the fiscal year under review or in the previous year.

Write-downs on capitalized financial instruments

Loans and receivables 

in EUR m 2007/08 2006/07

As of October 1 3.3 2.8

Additions 0.8 0.6

Reversal -0.2 0.0

Utilization -0.2 -0.2

Currency translation adjustments 0.0 0.1

As of September 30 3.7 3.3

 

Impairment losses were not recognized on other financial assets neither in the fiscal year under re-
view nor in the previous fiscal year. 

21. Other assets

Other assets primarily include deferred expenses.

22. Cash and cash equivalents

The largest item of cash and cash equivalents is bank balances. It also includes checks and cash in 
hand. The cash flow statement provides a detailed analysis of the change. The maximum default 
risk corresponded to the carrying value as of the balance sheet date.  

23. Equity

Capital Stock
Issued capital totaled 117,708,936.00 EUR on the balance sheet date and comprises 39,236,312 no-
par value shares. The shares have a theoretical par value of 3.00 EUR each. The no-par value bearer 
shares carry full voting and dividend rights for fiscal year 2008/09, and are admitted to trading on 
the official markets of four German stock exchanges. Capital stock is entirely paid in.

Issued capital changed as follows during the year under review:

in EUR m Issued capital

As of October 1, 2007 in EUR m 117.6

Shares 39,200,232

Issue of employee shares in EUR m 0.1

Shares 36,080

As of September 30, 2008 in EUR m 117.7

Shares 39,236,312
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The Shareholders’ Meeting on March 14, 2007 authorized the Executive Board pursuant to Section
71 (1) No. 8 of the German AktG (Stock Corporation Act), with the approval of the Supervisory 
Board, to acquire shares of up to 10 percent of the share capital up to September 13, 2008. This au-
thorization has not been acted on. 

Earnings per share are calculated by dividing net income by the average number of shares outstand-
ing in the year under review. These increased in fiscal year 2007/08 through the issue of 39,229,017 
employee shares (previous year: 39,195,384).

Authorized capital I
By way of a shareholders’ resolution dated March 12, 2008, the Executive Board was authorized, 
with the approval of the Supervisory Board, to increase the company’s share capital by up to 25.0 
million EUR in the period up to March 11, 2013 by issuing single or multiple new, no-par value bear-
er shares against cash or non-cash contributions.

In so doing, the shareholders are to be granted subscription rights for cash capital increases. How-
ever, the Executive Board is authorized, with the approval of the Supervisory Board, to exclude frac-
tions from the shareholders’ subscription rights. In the case of non-cash capital increases, the Ex-
ecutive Board is authorized, with the approval of the Supervisory Board, to exclude shareholders’ 
subscription amounts up to a nominal amount of 12.5 million EUR in total for the purpose of ac-
quiring companies or participating interests in companies. The Executive Board is also authorized, 
with the approval of the Supervisory Board, to define the conditions for issuing shares and the fur-
ther details for implementing capital increases from authorized capital. Authorized capital I has not 
been utilized to date.

Authorized capital II
By way of a resolution of the Shareholders' Meeting dated March 12, 2008, the Executive Board was 
authorized, with the approval of the Supervisory Board, to increase the company’s share capital by 
up to 1.5 million EUR in the period up to March 11, 2013 by issuing new, no-par value bearer shares 
against cash contributions on one or several occasions. 

In doing so, the Executive Board can, with the approval of the Supervisory Board, exclude share-
holders’ subscription rights in order to issue the new no-par value shares to employees of the com-
pany or of an associated company. The Executive Board, with the approval of the Supervisory 
Board, decides on the issue of new no-par value shares and the conditions of the issue. Including 
the 36,080 shares issued to employees during the year under review (is equivalent to capital stock 
of 108,240.00 EUR), authorized capital II has to date been utilized in the amount of 0.7 million EUR. 
A further 43,000 employee shares were issued in November 2008 at a price of 16.00 EUR. These 
carry dividend rights for the year under review. 

Additional paid-in capital
Additional paid-in capital comprises of the excess paid by shareholders over the par value price of 
capital stock. Premiums from the capital increase for employee shares in the amount of 1.3 million 
EUR were added to the additional paid-in capital. 

The issue price for employee shares was below the stock price as of the date of issuance. The bene-
fit of 0.6 million EUR granted to employees for the difference between the issue price and the stock 
price was recognized under personnel expenses in the fiscal year 2007/08 and transferred to addi-
tional paid-in capital. The transaction costs incurred up to this date in the amount of 0.1 million EUR 
were offset directly against the additional paid-in capital. 

Retained earnings
The retained earnings reflect the valuation effects recognized directly to equity and the resulting 
deferred taxes from the valuation of derivative financial instruments that are used for hedging and 
that qualify as hedging instruments within the meaning of IAS 39. In the fiscal year under review, 
an amount from the valuation of cash flow hedges of 4.2 million EUR (previous year: increase of 
3.6 million EUR) decreased the retained earnings. Correspondingly, deferred taxes as of the balance 
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sheet date amounting to + 0.1 million EUR (previous year: + 1.1 million EUR) were also recognized 
directly to equity.  Because of the disposal of hedging instruments, an amount of + 3.5 million EUR 
was transferred from equity to the income statement of the reporting year. Valuation fluctuations 
in derivative financial instruments for which no hedging relationship exist are recognized immedi-
ately to the income statement. In the fiscal year under review, this amounted to + 0.4 million EUR 
(previous year: + 1.2 million EUR). 

Retained earnings

in EUR m 09/30/2008 09/30/2007

Other revenue reserves 353.0 301.2

Statutory reserve 0.3 0.3

Reserve for the valuation of minority options (IAS 32) 3.0 2.8

Reserve for the valuation of hedging instruments 0.6 4.8

Reserve for deferred taxes recognized directly to equity -0.1 -1.5

Reserve for currency translation differences 0.0 -2.6

356.8 305.0

Minority interests
The shares in consolidated companies attributable to other shareholders are reported under this 
item. As a result of the provisions of IAS 32, interests of shareholders, who have an option to sell 
or an opportunity for termination with compensation at present values that were included in the 
opening balance sheet had to be reclassified as financial liabilities and carried at fair value. The re-
maining amounts are therefore attributable to the Douglas Expansion, Clermont-Ferrand/France. 

Profit appropriation
The distribution of dividends by DOUGLAS HOLDING AG is determined by the company’s HGB 
financial statements.  

Pursuant to a resolution of the Shareholders’ Meeting on March 12, 2008, a dividend of 1.10 EUR 
per share, or a total amount of 43.2 million EUR was distributed to the shareholders from the net 
retained earnings of 44.0 million EUR from the fiscal year 2006/07. The remaining amount of 0.8 
million EUR was carried forward. 

The Executive Board will propose to the Shareholders’ Meeting to pay from the reported retained 
earnings of DOUGLAS HOLDING AG for the fiscal year 2007/08 totaling 44.0 million EUR, a divi-
dend of 1.10 EUR per no-par value share with dividend rights, or a total amount of 43.2 million EUR. 
The remaining amount of 0.8 million EUR is to be carried forward. 

24. Provisions for pensions

Provisions for pensions are formed for commitments arising from pension entitlements and ongo-
ing payments to employees and former employees and their surviving dependents. These commit-
ments are accounted for according to the requirements of IAS 19. They are valued based on actu-
arial reports pursuant to the following parameters.

09/30/2008 09/30/2007

Interest rate 5.90% 5.25%

Pension-benefit increase rate during expectancy period 2.5% 3.0%

Increase in consumer price index 2.0% 2.0%

The expected return on plan assets is between 4 percent and 5 percent.
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Dr. Heubeck’s 2005 ”Mortality Tables”, or comparable country-specific mortality tables, were used 
as a basis for the biometric parameters.

The actuarial gains and losses were recorded based on the 10 percent corridor method. According 
to this method, actuarial gains and losses are only recognized in income if they exceed 10 percent 
of the amount of the commitment. The amount which exceeds the corridor is then distributed over 
the average remaining working lives of the employees participating in that pension plan. Company 
pensions in the DOUGLAS Group are based primarily on defined benefit plans. 

Douglas Nederland B.V. takes part in a multi-employer-plan which basically must be qualified as a 
defined benefit plan. But due to the unavailability of the necessary information, this plan is quali-
fied as a defined contribution plan. The recognized expense due to this plan amounts to 1.3 million 
EUR (previous year: 1.0 million EUR).

Reconciliation of Defined Benefit Obligation (DBO) 

09/30/2008 09/30/2007

in EUR m
unfunded
obligation

funded
obligation

unfunded
obligation

funded
obligation

DBO 25.8 9.0 26.1 9.0

Unrecognized actuarial 

gains/losses
1.1 -2.8 0.6 0.5

Fair value of plan assets 0.0 4.8 0.0 8.1

Liability 26.9 1.4 26.7 1.4

DBO reconciliation

2007/08 2006/07

in EUR m
unfunded
obligation

funded
obligation

unfunded
obligation

funded
obligation

DBO as of October 1 26.1 9.0 28.3 10.8

Actuarial gains/losses -0.5 0.0 -2.9 -1.6

Service cost 0.3 0.0 0.6 0.3

Interest cost 1.3 0.1 1.2 0.2

Pension payments -1.4 -0.1 -1.2 -0.4

Currency translation adjustments 0.0 0.0 0.0 -0.2

Changes to consolidated group 0.0 0.0 0.1 -0.1

DBO as of September 30 25.8 9.0 26.1 9.0
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Pension expenses

2007/08 2006/07

in EUR m
unfunded
obligation

funded
obligation

unfunded
obligation

funded
obligation

Service cost 0.3 0.0 0.6 0.3

Interest cost 1.3 0.2 1.2 0.2

Amortization of actuarial 

gains/losses
-0.1 0.0 -0.1 0.0

Expected return on plan assets 0.0 0.1 0.0 0.2

Period pension expense 1.5 0.1 1.7 0.3

Income or expense arising from plan changes in past service costs were not incurred in the year
under review or in the previous fiscal year. 

Development of plan assets

in EUR m 2007/08 2006/07

Plan assets as of October 1 8.1 9.1

Expected return on plan assets 0.1 0.2

Actuarial gains/losses -0.1 -1.3

Contributions 0.0 0.4

Payments -0.1 -0.3

Plan assets as of September 30 8.0 8.1
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25. Provisions

Statement of changes in non-current provisions

in EUR m

Human
resources

commitments

Provision for 
purchase price 

annuities
Real estate

commitments
Other

provisions Total

10/01/07 16.0 0.9 1.7 1.5 20.1

Utilization -1.3 -0.1 -0.1 -0.1 -1.6

Reversal -0.4 -0.1 -0.1 -0.2 -0.8

Additions 1.7 0.0 0.8 0.2 2.7

Reclassifications -0.1 0.0 -0.8 0.0 -0.9

Change to consolidated group 0.0 0.0 0.8 0.0 0.8

09/30/08 15.9 0.7 2.3 1.4 20.3

Statement of changes in current provisions

in EUR m

Human
resources

commitments
Real estate

commitments
Other

provisions Total

10/01/07 61.2 4.5 45.1 110.8

Utilization -50.0 -3.1 -30.7 -83.8

Reversal -2.5 -1.0 -4.9 -8.4

Additions 57.2 4.7 37.7 99.6

Reclassifications 0.0 0.7 0.0 0.7

Change to consolidated group 0.1 0.0 0.2 0.3

Foreign currency translation differences 0.1 0.0 0.1 0.2

09/30/08 66.1 5.8 47.5 119.4

Other current provisions are comprised as follows:
 

in EUR m 09/30/2008 09/30/2007

Deliveries and services not yet invoiced 33.0 27.3

Interest 0.5 2.8

Litigation costs 1.9 1.5

Year-end closing costs 0.6 0.6

Supervisory Board remuneration 0.9 0.6

Customer bonus programs 3.6 3.5

Anticipated losses from uncompleted transactions 0.1 0.9

Other 6.9 7.9

47.5 45.1

During the last fiscal year, 0.0 million EUR in accrued interest was added to non-current provisions 
and shown as interest expense (previous year: 0.3 million EUR). Furthermore, interest expense
totaling 0.1 million EUR were recorded due to the change of the discount rate (previous year: 0.2 
million EUR).
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26. Financial liabilities

 

Remaining term Remaining term

in EUR m 09/30/2008
 up to
1 year

 between 
1 and 5 years

more than 
5 years 09/30/2007

up to
1 year

between 
1 and 5 years

more than 
5 years

Liabilities to banks
259.1 188.3 46.7 24.1 359.2 130.4 129.2 99.6

Advance payments received 1.6 1.6 1.3 1.3

Liabilities on bills accepted 

and drawn
11.5 11.5 14.4 14.4

Payables to affiliated 

companies
9.2  9.2 9.3 9.3

Financial liabilities from the 

valuation of derivative financial 

instruments

0.1 0.1 0.6 0.6

Financial liabilities from the 

valuation of options from 

minority interests

112.3 102.8 6.8 2.7 103.6 103.6

Other liabilities 38.6 33.6 5.0 15.6 15.0 0.6

432.4 347.1 58.5 26.8 504.0 274.6 129.8 99.6

Financial liabilities from valuation of options from minority interests are related to minority inter-
ests with cancellation and rights of disposal. During the fiscal year, income was incurred from the 
derecognition of trade accounts payable of 0.2 million EUR (previous year: 0.2 million EUR).

27. Other liabilities

Other liabilities include liabilities from gift vouchers not yet redeemed and deferred income.

28. Notes to the cash flow statement

In compliance with the requirements of IAS 7, the cash flow statement is categorized into cash flows 
from operating, investing and financing activities. The effects of changes to the group of consoli-
dated companies have been eliminated; their impact on cash and cash equivalents is shown sep-
arately – as is the impact of changes in currency exchange rates. In the preceding fiscal year, the 
non-cash tax expenses and the related liabilities were reclassified. The figures for the previous year 
were adjusted accordingly.

Cash and cash equivalents are comprised as follows:

in EUR m 09/30/2008 09/30/2007

Marketable securities 3.3 0.6

Cash and cash equivalents 49.9 166.9

53.2 167.5

Cash and cash equivalents includes 0.0 million EUR from companies consolidated on a pro rata basis 
(09/30/07: 0.0 million EUR). The effect of the sale and purchase of consolidated companies is pre-
sented under the notes regarding consolidation. 
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29. Notes on segment reporting

Segment reporting has been prepared in line with the provisions of IAS 14. The segments comply 
with the Group’s internal reporting structure. 

The primary reportable segment format is thus based on the business segments of the DOUGLAS 
Group. The secondary reporting format is by geographical region.

Segment reporting is prepared in compliance with the accounting and valuation methods used in 
the consolidated financial statements.

Transfers between segments are at the same prices that would apply as between third parties (arm’s 
length transaction).

In the course of the impairment tests of the fiscal year under review, write-downs in the amount of 
6.5 million EUR (previous year: 3.6 million EUR) were recorded. These included impairments in the 
Perfumeries division of 2.9 million EUR (previous year: 3.6 million EUR). In the Fashion division im-
pairments of 2.2 million EUR (previous year: 0.0 million EUR) were recognized. In the Jewelry divi-
sion impairments of 0.7 million Euro (previous year: 0.0 million EUR) were recognized. In the Books 
division impairments of 0.7 million EUR (previous year: 0.0 million EUR) were recognized. In the 
Confectionery division impairments of 0.3 million EUR were recognized. During fiscal year under  
review, impairments totaling 0.3 million EUR were reversed (previous year: 1.1 million EUR). There-
of an amount of 0.1 million EUR related to the Perfumery division (previous year: 0.5 million EUR) 
and 0.2 million EUR (previous year: 0.0 million EUR) to the Jewelry division. In the preceding year 
impairments of 0.4 million EUR were reversed in the Fashion division; in the fiscal year under review, 
this amount for the Fashion division amounted to 0.0 million EUR.
 
Segment identification 
In its primary segment reporting, the DOUGLAS Group is broken down into five operating
divisions, which are shown as individual segments. The Services division is summed up with the 
reconciliation amounts. In the secondary reporting structure, the segments are identified using the 
geographical regions of Germany, Europe, and the U.S.A.. 

Segment result
In addition to earnings before taxes (EBT) as the segment result, the EBITDA and EBIT figures are
also reported for the segments.

Segment assets and liabilities 
The asset items of the consolidated balance sheet have been properly allocated to the individual 
segments. Segment assets and segment liabilities refer to earnings before tax and are therefore not 
adjusted for financing items.

In the case of borrowing, the liabilities disclosed in the consolidated balance sheet have been in-
creased by the loans issued by DOUGLAS HOLDING AG to the individual subsidiaries and then al-
located to the individual segments as per their cause. The resulting corrections to the consolidated 
balance sheet are eliminated in the reconciliation column.

Segment investments
Investments under segment reporting relate to the additions to intangible assets and property, 
plant and equipment.
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30. Fair values of financial instruments

Carrying values and fair values of financial instruments according to their classification category:

September 30, 2008

in EUR m
Carrying 
amount 

Amortized 
cost

Fair value, 
through 

profit or loss

Fair value, 
changes recog-

nized directly 
in equity Fair value

Assets

Loans and receivables

Loans and advances 3.1 3.1 3.1

Trade accounts receivable 53.5 53.5 53.5

Other financial assets 101.4 101.4 101.4

Financial instruments: 
Held for trading

Financial assets from the 

valuation of derivative 

financial instruments 

0.2 0.2 0.2

Financial instruments: 
Available-for-sale

Equity participations 2.6 2.6 2.6

Securities 3.3 3.3 3.3

Equity and liabilities

Financial instruments: 
Held for trading

Financial liabilities from the 

valuation of derivative 

financial instruments 

0.1 0.1 0.1

Other financial liabilities

Trade accounts payables 259.9 259.9 259.9

Financial liabilities from the 

valuation of options from 

minority interests

112.3 112.3

Liabilities to banks 259.1 259.1 256.3

Other financial liabilities 60.9 60.9 60.9
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September 30, 2007

in EUR m
Carrying 
amount 

Amortized 
cost

Fair value, 
through 

profit or loss

Fair value, 
changes recog-

nized directly 
in equity Fair value

Assets

Loans and receivables

Loans and advances 3.4 3.4 3.4

Trade accounts receivable 49.5 49.5 49.5

Other financial assets 115.7 115.7 115.7

Financial instruments: 
Held for trading

Financial assets from the 

valuation of derivative 

financial instruments 

4.4 4.4 4.4

Financial instruments: 
Available-for-sale

Equity participations 2.6 2.6 2.6

Securities 1.0 1.0 1.0

Equity and liabilities

Financial instruments: 
Held for trading

Financial liabilities from the 

valuation of derivative 

financial instruments 

0.6 0.6 0.6

Other financial liabilities

Trade accounts payables 248.1 248.1 248.1

Financial liabilities from the 

valuation of options from 

minority interests

103.6 103.6

Liabilities to banks 359.2 359.2 356.1

Other financial liabilities 40.6 40.6 40.6

 

31. Management of financial risks

The financial management of the DOUGLAS HOLDING AG is responsible for the DOUGLAS Group’s 
financing and supports decision-makers in the German and foreign Group companies in respect of 
all financial issues.

The uniform presence of the DOUGLAS Group facilitates better conditions on the financial markets, 
and the bundling of the financing volumes of all domestic Group companies allows optimal use of 
the resources available as part of a cash management system. 

The financial risks relevant to the DOUGLAS Group, such as liquidity risks, the risk of interest rate 
changes, default risks and risks from cash flow fluctuations are adequately controlled and moni-
tored by the financial management of the DOUGLAS HOLDING AG.
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Liquidity risks
The DOUGLAS Group’s non-current financing is secured not only by its solid equity but also through 
the bank loans at its disposal. This is backed by the ongoing, stable cash flows of the operating 
Group companies.

Through the revolving credit facility raised in the amount of 500.0 million EUR in the preceding 
year, the DOUGLAS Group’s provision of credit is assured for a period of at least for the following 
four years. 

All of the German subsidiaries of the DOUGLAS Group are linked into a cash management system 
(cash pooling). By combining financing volumes, short-term liquidity surpluses of individual Group 
companies can be used to finance the cash requirements of other Group companies. This leads to 
a reduction in borrowing and an optimizing of cash investments, thus having a positive impact on 
the Group’s net interest income.

Liquidity risks

in EUR m
Carrying 
amount

Payment due 
within the next 

12 months

Payment due 
over a period of 

1-5 years

Payment due 
after more than 

5 years

Liability Redemption Interest Redemption Interest Redemption Interest

Liabilities to banks 259.1 188.3 3.9 46.7 7.7 24.1 2.1

Trade accounts payable 259.9 259.9

Financial liabilities from the 

valuation of options from 

minority interests

112.3 102.8 6.8 2.7

Liabilities von bills accepted 

or drawn 
11.5 11.5

Payables to affiliated 

companies 
9.2 9.2

Other financial liabilities 38.6 33.6 5.0

Advance payments received 1.6 1.6

Financial liabilities from 

the valuation of derivative 

financial instruments

0.1 0.1

 

All financial liabilities existing as of September 30, 2008 and for which payments were already con-
tractually agreed were included. Plan payments for future liabilities were not taken into account. 
Floating interest rate payments were determined on the basis of the interest rates known as of Sep-
tember 30, 2008. Financial liabilities cancellable at all times are always classified to the earliest time 
slot. Amounts denominated in foreign currencies are translated to the euro currency using the av-
erage closing rate.

Interest rate risks
The interest rate risk is the result of fluctuations in interest rates on the money and capital markets 
and market-related fluctuations of exchange rates.

In order to minimize the Group’s risks associated with interest rate fluctuations when refinanc-
ing, long-term loans were taken out at fixed and variable interest rates by concluding interest rate 
swaps. The drawings on the revolving credit facility are made on the basis of current money mar-
ket rates and are therfore subject to interest risks. An amount of 25.0 million EUR from the revolving 
credit facility was hedged through interest rate swaps for the 2007/08 fiscal year. 
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The following interest rate swaps were in use on the balance sheet date to reduce risk:

09/30/2008 09/30/2007

Fair values Fair values

in EUR m
Reference 

amount
Financial

assets
Financial 
liabilities

Reference 
amount

Financial
assets

Financial 
liabilities

Interest rate swaps 74.9 0.2 0.1 207.6 4.4 0.6

of which within cash 

flow hedges
34.0 0.2 0.0 151.4 4.4 0.0

of which not part 

of a hedge
40.9 0.0 0.1 56.2 0.0 0.6

The payments resulting from the swaps are at the respective interest adjustment dates so that the 
swaps’ impact on liquidity is spread over their maturities. The cash flows arising from the interest 
swaps will be incurred in the fiscal years 2009 to 2012. 

For purposes of quantifying the interest rate risk, a sensitivity analysis has been performed in accor-
dance with IFRS 7. As part of this analysis, the impact from changes in the market rate of interest 
on the interest income and interest expense has been presented. The sensitivity analysis is based on 
the following parameters: non-derivative financial instruments with fixed interest are subject to in-
terest rate risks, which would impact the income statement or equity, only when measured at fair 
value. If such financial instruments are measured at cost, there is no risk arising from changes in 
the market rates of interest. Financial instruments with floating rates are generally exposed to risks 
from changes in market rates of interest if they are not designated as a hedged item as part of a 
cash flow hedge. 

A relative increase in the average interest rate by 5 percent would lead to an increase in the inter-
est expense for the liabilities with variable rates of 0.2 million EUR (previous year: 0.3 million EUR). 
A drop in the interest rate by the same percentage, would have contrary effects of 0.2 million EUR 
(previous year: 0.3 million EUR). In contrast, an effect of 0.1 million EUR (previous year: 0.2 million 
EUR) each would arise for a change in the interest rate of 0.5 percentage points for interest deriva-
tives that do not have a hedge relationship pursuant to IAS 39.

Based on an interest rate increase of 50 base points with respect to the valuation of financial instru-
ments with a hedge relationship and therefore subject to hedge accounting rules as stated under 
IAS 39, a change in equity would arise in the amount of 0.9 million EUR (previous year: 0.3 million 
EUR). According to a corresponding reduction in the interest rate, equity would change by 0.0 mil-
lion EUR (previous year: 0.0 million EUR).

Currency risks
The operative companies of the DOUGLAS Group largely conduct their activities in the respec-
tive functional currency. That is why currency risks within the DOUGLAS Group are minimal since 
around 72 percent of the Group’s sales were effected in euros in fiscal year 2007/08, and merchan-
dise was purchased almost exclusively in euros. Differences arising from the translation of foreign 
currencies to the parent’s currency did not impact the preparation of the consolidated financial 
statements. 

In order to hedge the residual currency risks, DOUGLAS HOLDING AG’s financial management reg-
ularly reviews the DOUGLAS Group’s currency items and analyses the pros and cons of implement-
ing derivative financial instruments.

In fiscal year 2007/08, hedging measures were not transacted. In the financial area, foreign currency
risks arose from loans denominated in foreign currency (Swiss franc), but are designated as minimal 
due to the amount of the foreign currency loan as of the balance sheet date. 
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Within the scope of IFRS 7, a sensitivity analysis was conducted for foreign currency risks. As part 
of this analysis, the effects from foreign currency positions, which are measured at the closing date 
rate pursuant to IAS 21, are included. In the event that foreign currency positions should have an 
equity characteristic, the foreign currency differences are recognized directly to equity. 

With respect to the currency risks, the sensitivity analysis is presented as follows: the effects from for-
eign currency exchange rate fluctuations in financial instruments denominated in foreign currency
but not designated as hedged items as part of foreign currency hedging transactions have been in-
cluded in the sensitivity analysis. In all, the DOUGLAS Group would be exposed to a risk of 0.8 mil-
lion EUR (previous year: 0.8 million EUR) based on an appreciation in value of the euro currency
of 5 percent and -1.6 million EUR (previous year: -0.9 million EUR) based on a devaluation of 5 per-
cent. The largest amounts encompass Swiss Francs (+/- 1.1 million EUR) and Hungarian Forints (+/- 
0.3 million EUR). 

Default risks
A default risk could exist if a banking partner should default, in particular if inability to make pay-
ments on monetary deposits or for positive market values for derivatives. The DOUGLAS Group 
counters this risk in the financial statements by exclusively investing in monetary deposits and en-
tering into financial instruments with first-rated banks. At the same time, the volume is also dis-
tributed amongst several contracting parties in order to avoid a concentration of risks. Due to the 
worldwide difficult economic situation, larger monetary deposits are avoided or only entered into 
with first-rated national banks.

Financial liabilities
In the 2006/07 fiscal year, DOUGLAS-HOLDING AG entered into a revolving credit facility in the 
maximum amount of 500.0 million EUR from an international banking syndicate. The remaining 
term of this revolving credit facility is four years with the option of extending it for one or two years. 
Withdrawals are charged at EURIBOR + 25 base points, whereby the margin is fixed for the term. 
The commitment commission for the unutilized portion of the facility is 30 percent of the margin. 
As of the balance sheet date, this facility had been utilized in the amount of 100.0 million EUR. The 
aim of this revolving credit facility is to reduce cash and cash equivalents as well as to create flex-
ible financing possibilities. 

Besides DOUGLAS HOLDING AG, another lending company, DOUGLAS Finance B.V. located in the 
Netherlands, also became a borrower. This financing company serves the purpose of providing fi-
nancing to the foreign subsidiaries of the DOUGLAS Group. Due to the raising and drawings of the 
revolving credit facility by DOUGLAS HOLDING AG and DOUGLAS Finance B.V. and further sub-
mission to the companies of the DOUGLAS Group, the utilization of the bilateral credit lines by the 
companies was in part reduced. Withdrawals from the bilateral credit lines amounted to 51.0 mil-
lion EUR (previous year: 83.6 million EUR) and under the revolving credit facility to 100.0 million 
EUR (previous year: 0.0 million EUR). 
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Liabilities to banks (without current accounts and revolving credit facility) as of September 30, 2008

Currency
Original amount in 

million currency units
Nominal amount 

in EUR m
Carrying amounts 

in EUR m
Fair values 

in EUR m

EUR 153.5 153.5 87.3 84.4

CHF 42.2 26.7 20.7 20.8

Liabilities to banks (without current accounts and revolving credit facility) as of September 30, 2007

Currency
Original amount in 

million currency units
Nominal amount 

in EUR m
Carrying amounts 

in EUR m
Fair values 

in EUR m

EUR 325.1 325.1 255.2 251.8

CHF 42.2 25.4 20.4 20.7

32. Liabilities to minority interests 

There are commitments to minority shareholders of various subsidiaries to acquire their shares. In ad-
dition, a partnership holds termination rights which would result in compensation at present values. 

According to IAS 32, these liabilities are to be recognized as financial liabilities at fair value. There-
fore the individual commitments were measured in accordance with the respective contractual 
agreements.

This amounts to a commitment totaling 112.3 million EUR compared to 103.6 million EUR last year. 
Proportionate earnings in the amount of 3.6 million EUR (previous year: 8.0 million EUR), which are 
included in financial expenses, increased these commitments; disbursements in the amount of 3.4 
million EUR (previous year: 5.1 million EUR) reduced these amounts. In addition, there were valua-
tion-related adjustments totaling 13.8 million EUR (previous year: 15.3 million EUR). Furthermore, 
adjustments totaling 5.3 million EUR resulting from changes in the scope of consolidated compa-
nies and capital contributions reduced the liability (previous year: 16.1 million EUR).

33. Other explanatory notes

Other financial commitments
Purchase commitments for approved capital expenditure for property, plant and equipment totaled 
around 50.4 million EUR (previous year: 44.8 million EUR). 

Average number of employees
The average number of persons employed was:

2007/08 2006/07

Salaried employees and wage earners 22,535 21,581

Apprentices 1,657 1,603

24,192 23,184

The companies included in the consolidated financial statements on a pro rata basis employed an 
annual average of 22 employees (2006/07: 20).
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Shareholdings
The list of shareholdings provides an overview of the key companies included in the consolidated 
financial statements and of other participating interests held by the DOUGLAS Group. A complete
list of shareholdings is submitted to the online version of the German Federal Gazette (”Bundesan-
zeiger”).

Related companies and related persons
The DOUGLAS Group had the following relationships with related parties in the fiscal years 2007/08 
and 2006/07, respectively, from delivery and supply relationships concluded in the past:

Deliveries and services 
received

Deliveries and services
 provided

in EUR m 2007/08 2006/07 2007/08 2006/07

Related companies 2.2 1.1 4.1 2.3

Related persons 3.3 12.2 0.0 0.0

Total 5.5 13.3 4.1 2.3

Receivables from related companies/parties totaled 0.1 million EUR on the balance sheet date 
(09/30/07: 0.0 million EUR), the corresponding liabilities totaled 20.7 million EUR (09/30/07: 9.4 
million EUR); of which 10.0 million EUR matures in the following year and 5.0 million EUR in 2010. 
Business relationships with related parties are effected under the same conditions as with third par-
ties (arm’s length transaction).

Executive bodies
The following table shows the total remuneration of the Executive Board of the DOUGLAS
HOLDING AG:

Executive Board remuneration

2007/08

in EUR ’000 Fixed Variable Total

Dr. Henning Kreke, President and CEO 519.8 808.0 1,327.8

Dr. Burkhard Bamberger 366.6 365.9 732.5

Gabriele Traude-Stopka 375.7 332.0 707.7

Total 1,262.1 1,505.9 2,768.0

Executive Board remuneration
The total remuneration of the Executive Board in fiscal year 2006/07 amounted to 4,051 thousand 
EUR. The provisions for pensions for members of the Executive Board totaled 1,367 thousand EUR 
compared to 1,252 thousand EUR last year. Provisions in the amount of 1,400 thousand EUR were 
formed as of September 30, 2008 for the variable salary components of members of the Executive 
Board (previous year: 1,500 thousand EUR). The variable components of remuneration are deter-
mined on a performance-based calculation. Share-priced-oriented models, e.g. stock options, do 
not exist.

Pension commitments for members of the Executive Board provide a retirement pension after the 
attainment of a fixed retirement age as well as benefits for their surviving dependants. The amount 
of monthly benefits to be granted is based on a non-income-related fixed amount totaling 6,135.50 
EUR for Dr. Henning Kreke, 3,000.00 EUR for Dr. Bamberger and 3,067.75 EUR for Mrs. Traude-Stopka.
This amount increases by 5.0 percent and 10.0 percent, respectively, for each pensionable year of ser-
vice. Furthermore, the amounts are adjusted index-based for the development in the cost of living.
Additional commitments like severance payments, bridge money and leave benefits etc. do not exist.
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Remuneration totaling 879 thousand EUR (previous year: 705 thousand EUR) was paid to former 
members of the Executive Board and their surviving dependants. The provisions for former mem-
bers of the Executive Board and their surviving dependants totaled 12,567 thousand EUR compared 
to 12,888 thousand EUR last year.

Total remuneration for other key executives within the DOUGLAS Group amounted to 4,993 
thousand EUR in fiscal year 2007/08 (previous year: 4,500 thousand EUR). Provisions for pension
for these management members totaled 539 thousand EUR compared to 519 thousand EUR in the 
previous year; provisions totaling 4,263 thousand EUR have been recognized for variable salary 
components as of September 30, 2008 (previous year: 3,200 thousand EUR).

The total remuneration paid to the Supervisory Board of DOUGLAS HOLDING AG is as follows:

Supervisory Board remuneration

2007/08 2006/07

in EUR ’000 Fixed Variable Total Fixed Variable Total

Dr. Dr. h.c. Jörn Kreke, Chairman 87.7 28.9 116.6 47.5 35.0 82.5

Margarete Pinkowski, Deputy Chairwoman 56.1 21.6 77.7 26.3 26.2 52.5

Prof. Dr. Wolfgang Bernhardt (until March 12, 2008) 15.0 7.2 22.2 12.5 17.5 30.0

Detlef Bierbaum 41.1 14.3 55.4 20.0 17.5 37.5

Ulrike Grabe (since March 12, 2008) 17.5 8.4 25.9 0.0 0.0 0.0

Isabelle Harth 30.0 14.3 44.3 12.5 17.5 30.0

Solveig Hasse (since March 12, 2008) 17.5 8.4 25.9 0.0 0.0 0.0

Astrid Kitschler (until March 12, 2008) 15.0 7.2 22.2 12.5 17.5 30.0

Henning R. Kreke 30.0 14.3 44.3 12.5 17.5 30.0

Petra Lügger 30.0 14.3 44.3 12.5 17.5 30.0

Bernd M. Michael (since March 12, 2008) 17.5 8.4 25.9 0.0 0.0 0.0

Dr. h.c. August Oetker 41.1 14.3 55.4 20.0 17.5 37.5

Heinz Schmidt (until March 12, 2008) 20.5 7.2 27.7 20.0 17.5 37.5

Dr. Ernst F. Schröder 52.2 14.3 66.5 27.5 17.5 45.0

Elke Vahldiek (until March 12, 2008) 20.5 7.2 27.7 20.0 17.5 37.5

Malene Volkers 30.0 14.3 44.3 12.5 17.5 30.0

Dr. Ulrich Wolters (since March 12, 2008) 24.0 8.4 32.4 0.0 0.0 0.0

Dr. Mark Wössner 30.0 14.3 44.3 12.5 17.5 30.0

Christine Wrobel 30.0 14.3 44.3 12.5 17.5 30.0

Sabine Zimmer 30.0 14.3 44.3 12.5 17.5 30.0

Total 635.7 255.9 891.6 293.8 306.2 600.0

Supervisory Board remuneration
Provisions totaling 892 thousand EUR (2006/07: 600 thousand EUR) were formed for remuneration 
for the Supervisory Board; of this amount, 636 thousand EUR are fixed and 256 thousand EUR are 
variable components.

The variable component of the Supervisory Boards’ remuneration is based on earnings per share. 
Share-price oriented models, e.g., stock options, do not exist.
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Transactions pursuant to section 15a of the German WpHG (Securities trading act) 
Dr. Jörn Kreke, Chairman of the Supervisory Board, acquired a total of 427,879 DOUGLAS shares 
during the year under review via a company controlled by him at prices ranging from 29.87 EUR  to 
41.98 EUR per share. In addition, 150,000 shares were tendered through put options transacted     
at prices ranging between 33.00 and 35.00 Euro per share. In the year under review, this company 
also sold 350,000 put options for DOUGLAS shares with a strike price of between 33.00 and 38.00 
EUR per option maturing between September 30, 2008 and April 17, 2009 at prices ranging from 
1.18 EUR to 3.35 EUR per option. Furthermore, 50,000 put options for DOUGLAS shares were pur-
chaed in March 2008 with a strike price of 44.00 EUR per share and maturing on July 25, 2008 at a 
price of 9.50 EUR per option. 

Dr. Henning Kreke, President and CEO, purchased – via a related legal person – 50,000 DOUGLAS 
shares at prices ranging from 34.92 and 40.91 EUR per share during the fiscal year under review.

Dr. August Oetker Finanzierungs- und Beteiligungs-Gesellschaft mbH, Bielefeld, as a related legal 
entity of the Supervisory Board members Dr. August Oetker and Dr. Ernst F. Schröder, acquired 
240,000 DOUGLAS shares at prices ranging between 34.71 and 34.95 EUR per share in the year 
under review. In addition, a total of 2,000,000 put options on DOUGLAS shares with strike prices 
ranging between 29.50 and 40.50 EUR per share and expiry dates falling between August 11, 2008 
and January 23, 2009 were sold at prices ranging between 1.00 to 1.35 EUR per option. In addi-
tion, a total of 3,500,000 shares of DOUGLAS were acquired at prices ranging between 36.00 and 
44.00 EUR per share, as a result of put options sold from the tendering by Dr. August Oetker Finan-
zierungs- und Beteiligungs-Gesellschaft mbH. 

Mr. Henning R. Kreke, a member of the Supervisory Board, purchased 50,000 DOUGLAS shares in 
August 2008 at a price of 30.84 EUR per share.

Mr. Heinz Schmidt, a former member of the Supervisory Board acquired a total of 2,000 DOUGLAS 
shares in January 2008 at a price of 33.00 EUR per share via a company controlled by him.

Expenses for auditor’s fees
In accordance with Section 285 No. 17 HGB, the fees of the auditors, Susat & Partner oHG, for ser-
vices provided for the fiscal year ended are as follows:

 

in EUR m 2007/08 2006/07

Audit of the financial statements 0.8 0.7

Other attestation and valuation services 0.0 0.2

Tax consultancy 0.0 0.0

Other services 0.1 0.0

Total 0.9 0.9

Declaration of conformity pursuant to section 161 of the german AktG 
The DOUGLAS HOLDING AG issued an updated declaration of conformity in accordance with
Section 161 of the AktG in December 2008. This can be read at www.douglas-holding.com.
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Options according to sections 264 (3) and 264b HGB
In application of Sections 264 (3) and 264b HGB, the following German subsidiaries have refrained 
from disclosing their annual financial statements.

Perfumeries

Douglas Cosmetics GmbH Düsseldorf

Douglas Einkaufs- und Service Gesellschaft mbH & Co. KG Zossen

HELA Kosmetik Handels GmbH & Co. KG Munich

IPA Brixner GmbH Hagen

LTC Lifestyle Trading Company Hagen

Parfümerie Douglas Mitte GmbH Hagen

Parfümerie Douglas GmbH Hagen

Parfümerie Douglas International GmbH Hagen

Parfümerie Douglas Nord GmbH & Co. KG Hagen

Parfümerie Douglas Süd GmbH & Co. KG Hagen

Parfümerie Douglas West GmbH & Co. KG Hagen

Books

B+K Beteiligungs GmbH & Co. KG Leipzig

BMV - Buch & Medien Vertriebsges. mbH Dresden

Buch Kaiser GmbH Karlsruhe

Buch & Kunst GmbH Leipzig

Buch & Kunst GmbH & Co. KG Dresden Dresden

Buch & Medien GmbH Hagen

CM OO Vermögensverwaltung 354 GmbH Dresden

G.D. Baedecker GmbH Dresden

Grüttefien GmbH Varel

Haus des Buches GmbH Dresden

Kober & Thalia Buchhandelsgruppe GmbH & Co. KG Mannheim

Könnecke Buchhandlungsgesellschaft m.b.H. Hamburg

Reinhold Gondrom GmbH & Co. KG Kaiserslautern

Thalia Buchhandlung Erich Könnecke GmbH & Co. KG Hamburg

Thalia Buchhandlung Köln GmbH Cologne

Thalia Holding GmbH Hamburg

Thalia Medienservice GmbH Hagen

Thalia Service GmbH Hagen

Thalia Universitätsbuchhandlung GmbH Hagen
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Jewelry

Christ Juweliere und Uhrmacher seit 1863 GmbH Hagen

Fashion

Reiner Appelrath-Cüpper Nachf. GmbH Cologne

Appelrath-Cüpper GmbH & Co. KG Kiel

inter-moda GmbH Hagen

Confectionery

Cerrini GmbH Hagen

Hussel Geschenkstudio GmbH Hagen

Hussel Süßwarenfachgeschäfte GmbH Hagen

Services

Douglas Corporate Service GmbH Hagen

Douglas GmbH & Co. Objekt Zeil KG Pöcking

Douglas Grundbesitz GmbH Hagen

Douglas Immobilien GmbH Hagen

Douglas Immobilien GmbH & Co. KG Hagen

Douglas Informatik & Service GmbH Hagen

Douglas Leasing GmbH Hagen

Douglas Versicherungsvermittlung GmbH Hagen

EEG Energie-Einkaufsverbund GmbH Hagen

EKV Einkaufsverbund GmbH Hagen
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Significant shareholdings

 
No. Name and registered office

Group 
interest 

in percent

Equity in 
EUR ’000 or 

in foreign 
currency ’000

Net revenues  
in EUR ’000 

or in foreign 
currency ’000 Employees

DOUGLAS HOLDING AG 699,079 0 108

Perfumeries

1. Parfümerie Douglas GmbH, Hagen 100 212,878 463,592 220

2. Parfümerie Douglas Nord GmbH & Co. KG,

Hagen

100 6,391 196,255 1,421

3. Parfümerie Douglas West GmbH & Co. KG, 

Hagen

100 6,391 173,637 1,387

4. Parfümerie Douglas Süd GmbH & Co. KG, 

Hagen
100 6,391 241,697 1,725

5. IPA Brixner GmbH, Hagen 100 3,473 161,961 1,100

6. Parfümerie Douglas Mitte GmbH, Hagen 100 17,149 93,359 673

7. HELA Kosmetik Handels GmbH & Co. 

Parfümerie KG, Munich

100 566 17,262 91

8. Parfümerie Douglas International GmbH, 

Hagen
100 209,568 0 42

9. Parfümerie Douglas Ges.m.b.H., 

Vienna/Austria

100 33,794 72,620 605

10. Parfumerie Douglas Nederland B.V., 

Nijmegen/The Netherlands

100 64,176 173,267 1,395

11. Parfumerie Douglas France S.A., 

Lille/France

100 30,193 134,782 1,088

12. Profumerie Douglas S.P.A., Bologna/Italy 100 31,089 156,985 1,118

13. Parfümerie Douglas S.A., Baar/Switzerland CHF 100 8,001 53,985 192

14. Parfumerie Douglas Inc., Westport/U.S.A. USD 100 -224 18,762 111

15. Douglas Spain S.A., Madrid/Spain 100 13,622 83,524 700

16. Douglas Portugal Ltd., Lisbon/Portugal 100 9,802 27,260 199

17. Douglas Ungarn Kft., Budapest/Hungary HUF 100 2,440,248 5,740,057 217

18. Douglas Polska SP.z.o.o., Warsaw/Poland PLN 100 49,287 238,537 737

19. Parfumerie Douglas Monaco S.A.M., 

Monaco/Monaco
100 2,111 3,092 16

20. OOO Douglas Rivoli, Moscow/Russia RUB 100 470,342 1,985,633 508

21. Parfumerija Douglas d.o.o., 

Maribor/Slovenia

100 213 2,310 22

22. Parfumeri Douglas ApS., 

Copenhagen/Denmark

DKK 100 1,554 30,713 39

23. Parfumerie Douglas s.r.o., Prague/

Czech Republic

CZK 100 14,349 225,110 119

24. Parfumerie Douglas Slowakia s.r.o., 

Bratislava/Slovakia

SKK 100 2,814 37,677 9

25. Parfümerie Douglas Limited Sirketi, 

Istanbul/Turkey

TRY 100 23,524 10,612 102

26. OU ”Douglas Estonia”, Tallinn/Estonia EEK 51 1,998 11,028 6
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Significant shareholdings

 
No. Name and registered office

Group 
interest 

in percent

Equity in 
EUR ’000 or 

in foreign 
currency ’000

Net revenues  
in EUR ’000 

or in foreign 
currency ’000 Employees

27. SIA ”Douglas Latvia”, Riga/Latvia LVL 51 2,455 13,403 197

28. UAB ”Douglas Lithuania”, Vilnius/Lithuania LTL 51 13,774 56,195 244

29. Parf. Douglas S.R.L., Bukarest/Romania RON 100 1,018 7,805 45

30. Parfumerie Douglas Bulgaria ood, 

Sofia/Bulgaria

BGN 51 3,937 8,202 95

31. IRIS d.d., Zagreb/Croatia HRK 51 26,055 39,545 239

Books

32. Thalia Universitätsbuchhandlung GmbH, 

Hagen
75 20,723 252,258 1,506

33. Thalia Buchh. Erich Könnecke GmbH & Co. 

KG, Hamburg
75 7,937 136,157 915

34. Kober & Thalia Buchhandelsgruppe 

GmbH & Co. KG, Mannheim
56 267 20,894 111

35. Reinhold Gondrom GmbH & Co. KG, 

Kaiserslautern
75 4,551 65,623 473

36. Grüttefien GmbH, Varel 38 3,246 24,166 174

37. Buch und Kunst GmbH & Co. KG, 

Dresden
75 7,184 55,197 391

38. G.D. Baedeker GmbH, Dresden 75 5,109 8,007 53

39. Buch Kaiser GmbH, Karlsruhe 75 425 3,298 60

40. Thalia Buch & Medien GmbH, 

Linz/Austria

75 12,515 105,312 734

41. Stauffacher Buchhandlungen AG, 

Bern/Switzerland

CHF 75 9,096 35,546 145

42. Thalia Bücher AG, Basel/Switzerland CHF 75 15,582 61,376 310

43. ZAP*Zur Alten Post AG, Brig/Switzerland CHF 50 2,455 11,757 50

44. buch.de internetstores AG, Münster1) 26 20,036 64,956 96

Jewelry

45. Christ Juweliere und Uhrmacher seit 1863 

GmbH, Hagen
100 51,969 285,997 2,020

Fashion

46. Reiner Appelrath-Cüpper Nachf. GmbH, 

Cologne

75 15,443 141,452 927

Confectionery

47. Hussel Süßwarenfachgeschäfte GmbH, 

Hagen
100 3,856 86,691 863

48. Cerrini Confiserie GmbH, Hagen 100 364 17,813 177

1) Figures as of Dezember 31, 2007
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Honorary Chairman

Dr. Dr. h.c. Guido Sandler

Supervisory Board

Dr. Dr. h.c. Jörn Kreke
Chairman 
Merchant, Hagen

Deutsche EuroShop AG, Hamburg• 

Capital Stage AG, Hamburg• 

Lengermann + Trieschmann GmbH & Co. KG,• 

Osnabrück (until July 10, 2008)

Margarete Pinkowski*
Vice-Chairwoman
Commercial employee, Hagen
Parfümerie Douglas GmbH, Hagen

Prof. Dr. Wolfgang Bernhardt (until March 12, 2008)

Corporate Consultant, Baden-Baden
Frankfurter Allgemeine Zeitung GmbH, Frankfurt • 

(Chairman)

Märkische Verlags- und Druckgesellschaft GmbH, • 

Potsdam (Chairman)

Detlef Bierbaum
Banker, Cologne

Sal. Oppenheim jr. & Cie. AG, Vienna/Austria• 

IVG Immobilien AG, Bonn (Chairman)• 

IVG Institutional Funds GmbH, Wiesbaden (Vice-Chairman)• 

Kölnische Rückversicherungs-Gesellschaft AG, Cologne• 

LVM Landwirtschaftlicher Versicherungsverein, Münster a.G.• 

LVM Lebensversicherungs-AG, Münster• 

LVM Pensionsfonds-AG, Münster• 

Monega KAG mbH, Cologne (Vice-Chairman)• 

Oppenheim Kapitalanlagegesellschaft mbH, Cologne• 

(Vice-Chairman)

SMS GmbH, Düsseldorf• 

CA Immobilien Anlagen AG, Vienna/Austria• 

Dundee Real Estate Investment Trust, Toronto/Canada• 

Integrated Asset Management plc, London/UK• 

Lloyd George Management Lt• d.,  British Virgin Islands

Oppenheim Asset Management Services S.á.r.l., • 

Luxembourg (Vice-Chairman)

Tertia Handelsbeteiligung mbH, Düsseldorf• 

The Central European and Russia Fund, Inc., New York/USA• 

The European Equity Fund, Inc., New York/USA• 

Ulrike Grabe* (since March 12, 2008)

Division manager, Münster
Parfümerie Douglas Mitte GmbH, Hagen

Isabelle Harth*
Secretary, Munich
Parfümerie Douglas Süd GmbH & Co. KG, Hagen

Solveig Hasse* (since March 12, 2008)

Books retailer, Hamburg
Thalia Buchhandlung Erich Könnecke 
GmbH & Co. KG Boysen & Maasch, Hamburg

Astrid Kitschler* (until March 12, 2008)

Division manager, Dortmund
R. Appelrath-Cüpper Nachf. GmbH, Cologne

Henning R. Kreke
Merchant, Schwaig/Nuremberg

Petra Lügger*
Administration, Münster
Thalia Universitätsbuchhandlung GmbH, 
Hagen

Bernd M. Michael (since March 12, 2008)

Merchant, Düsseldorf
Loyalty Partner Holding GmbH, Munich• 

12snap AG, Munich (Chairman)• 

I-D Media AG, Berlin• 

Duisport AG, Duisburg (Advisory Board)• 

3i Deutschland Gesellschaft für Industriebeteiligungen• 

mbH, Frankfurt a. M. (Advisory Board)

Board of Directors WE Marketing Company Limited,• 

Hongkong

Dr. h.c. August Oetker
General Partner at Dr. August Oetker KG, Bielefeld 
Chairman of Management Board 
Dr. Oetker GmbH

Damm S. A., Barcelona/Spain• 

B. Braun AG, Melsungen• 

Martin Braun KG, Hannover (Chairman)• 

Hamburg Südamerikanische Dampfschifffahrts-• 

Gesellschaft KG, Hamburg (Chairman)

Henkell & Söhnlein Sektkellerei KG, Wiesbaden• 

Chemische Fabrik Budenheim KG, Budenheim• 

Heinz Schmidt (until March 12, 2008)

Merchant, Hagen
Hagener Versorgungs- und Verkehrs-GmbH, Hagen• 

GS1 Germany GmbH, Cologne• 

Dr. Ernst F. Schröder
General Partner at Dr. August Oetker KG, Bielefeld

Condor Allgemeine Versicherungs-AG, Hamburg • 

(Chairman)

Condor Lebensversicherungs-AG, Hamburg (Chairman)• 

Gerry Weber International AG, Halle (Chairman)• 

Optima Pensionskasse AG, Hamburg (Chairman)• 

Optima Versicherungs-AG, Hamburg (Chairman)• 

S. A. Chateau du Domaine St. Martin, Vence/France• 

(Chairman)

S. A. Hôtel du Cap Eden Roc, Antibes/France (Chairman)• 

S. A. Hôtel Le Bristol, Paris/France (Chairman)• 
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Elke Vahldiek* (until March 12, 2008)

Former Division Manager, Bad Harzburg
Parfümerie Douglas Nord GmbH & Co. KG, Hagen

Malene Volkers*
Trade union secretary, Berlin
Ver.di Bundesverwaltung, Berlin

Woolworth Deutschland GmbH, Frankfurt a. M.• 

 
Dr. Ulrich Wolters (since March 12, 2008)

Corporate Consultant, Mülheim a. d. Ruhr
Bunzl PLC, London/UK• 

Lenze AG, Hameln (Chairman)• 

Preventicum GmbH, Essen (Chairman)• 

Preventicum UK LTD, London/UK• 

Novotergum AG, Mülheim a. d. Ruhr• 

Heinrich Deichmann-Schuhe GmbH & Co. KG, Essen• 

Dr. Mark Wössner
Entrepreneur/Supervisory Board, Munich

Daimler AG, Stuttgart• 

eCircle AG, Munich (Chairman)• 

Heidelberger Druckmaschinen AG, Heidelberg (Chairman)• 

Loewe AG, Kronach (Vice-Chairman)• 

Reuters Founders Share • Company Ltd., London/UK

Citygroup Deutschland (Chairman non executive)• 

Christine Wrobel*
Deputy Director of Logistics, Hemer
Christ Juweliere und Uhrmacher seit 1863 
GmbH, Hagen

Sabine Zimmer*
Trade union secretary, Berlin
Ver.di, District Berlin, Berlin

real,- Holding GmbH, Mönchengladbach• 

Supervisory Board Committees

Executive Committee
Dr. Jörn Kreke (Chairman)
Margarete Pinkowski (Vice-Chairwoman)
Dr. h.c. August Oetker (Associate)

Arbitration Committee
Dr. Jörn Kreke
Dr. h.c. August Oetker
Margarete Pinkowski 
Petra Lügger 

Audit Committee
Dr. Ernst F. Schröder (Chairman)
Detlef Bierbaum
Dr. Ulrich Wolters

Nomination Committee
Dr. Jörn Kreke
Dr. h.c. August Oetker
Dr. Ernst F. Schröder 

Executive Board

Dr. Henning Kreke (President and CEO)
Dr. Burkhard Bamberger
Gabriele Traude-Stopka

Division Directors

Michael Busch
Manfred Kroneder (since April 1, 2008)
Reiner Unkel

 

Membership of supervisory boards required by law• 

Membership in comparable advisory bodies• 

* Employee representative

Dr. Henning Kreke      Dr. Burkhard Bamberger        Gabriele Traude-Stopka

The consolidated financial statements will be approved on January 12, 2009 by a circular resolution 
of the Supervisory Board of DOUGLAS HOLDING AG.

Responsibility statement

To the best of our knowledge, and in accordance with the applicable reporting principles, the con-
solidated financial statements give a true and fair view of the assets, liabilities, financial position and 
profit or loss of the Group, and the Group management report includes a fair review of the develop-
ment and performance of the business and the position of the Group, together with a description of 
the principal opportunities and risks associated with the expected development of the Group. 

Hagen, January 2, 2009
DOUGLAS HOLDING AG

The Executive Board
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Auditor’s Report 

We have audited the consolidated financial statements prepared by DOUGLAS HOLDING AG, Ha-
gen, comprising the balance sheet, the income statement, statement of changes in equity, cash 
flow statement and the notes to the consolidated financial statements, together with the group 
management report for the business year from October 1, 2007 to September 30, 2008. The prep-
aration of the consolidated financial statements and the group management report in accordance 
with IFRS, as adopted by the EU, and the additional requirements of German commercial law pursu-
ant to § 315a Abs. [paragraph] 1 HGB are the responsibility of the parent company’s Board of Man-
agement. Our responsibility is to express an opinion on the consolidated financial statements and 
on the group management report based on our audit.

We conducted our audit of the consolidated financial statements in accordance with § 317 HGB and 
German generally accepted standards for the audit of financial statements promulgated by the In-
stitut der Wirtschaftsprüfer [Institute of Public Auditors in Germany] (IDW). Those standards require 
that we plan and perform the audit such that misstatements materially affecting the presentation of 
the net assets, financial position and results of operations in the consolidated financial statements 
in accordance with the applicable financial reporting framework and in the group management re-
port are detected with reasonable assurance. Knowledge of the business activities and the econom-
ic and legal environment of the Group and expectations as to possible misstatements are taken into 
account in the determination of audit procedures. The effectiveness of the accounting-related inter-
nal control system and the evidence supporting the disclosures in the consolidated financial state-
ments and group management report are examined primarily on a test basis within the framework 
of the audit. The audit includes assessing the annual financial statements of those entities included 
in consolidation, the determination of entities to be included in consolidation, the accounting and 
consolidation principles used and significant estimates made by the Company’s Board of Manage-
ment, as well as evaluating the overall presentation of the consolidated financial statements and the 
group management report. We believe that our audit provides a reasonable basis for our opinion.

Our audit has not led to any reservations.

In our opinion, based on the findings of our audit, the consolidated financial statements comply 
with IFRS as adopted by the EU, the additional requirements of German commercial law pursuant 
to § 315a Abs. 1 HGB, and give a true and fair view of the net assets, financial position and results of 
operations of the Group in accordance with these requirements. The group management report is 
consistent with the consolidated financial statements and as a whole provides a suitable view of the 
Group’s position and suitably presents the opportunities and risks of future development. 

Hamburg, January 5, 2009

Susat & Partner oHG
Wirtschaftsprüfungsgesellschaft

Rudolph   Schulz-Danso
German Accountant German Accountant
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Overview of the past several years

IFRS IFRS IFRS IFRS HGB HGB HGB HGB HGB HGB

2007/
2008

2006/
2007

2005/
2006

2004/
2005

2004/
2005

2003/
2004

2003
abbrev. 2002 2001 2000

Sales in EUR m 3,138.2 3,000.6 2,680.0 2,417.6 2,418.7 2,288.4 1,442.6 2,234.3 2,190.2 2,139.4

   Germany in EUR m 2,040.2 2,032.6 1,815.3 1,724.3 1,724.3 1,596.8 1,016.9 1,655.0 1,667.1 1,688.9

   International in EUR m 1,098.0 968.0 864.7 693.3 694.4 691.6 425.7 579.3 523.1 450.5

EBITDA in EUR m 274.7 266.0 242.9 228.6 219.5 213.1 81.3 206.4 222.5 220.3

EBITDA margin % 8.8 8.9 9.1 9.5 9.1 9.3 5.6 9.2 10.2 10.2

EBIT in EUR m 157.7 157.2 142.1 136.1 122.4 112.2 7.0 105.9 125.2 130.8

EBIT margin % 5.0 5.2 5.3 5.6 5.1 4.9 0.5 4.7 5.7 6.2

EBT in EUR m 147.1 143.1 129.4 119.4 119.5 110.3 3.6 95.1 118.3 125.9

EBT margin % 4.7 4.8 4.8 4.9 4.9 4.8 0.2 4.3 5.4 5.9

Net income in EUR m 95.2 88.4 76.0 57.3 74.5 64.5 -11.4 58.9 81.5 113.9

Non-current assets1) in EUR m 809.2 734.9 636.4 540.7 501.9 437.4 420.1 435.2 447.7 412.8

Current assets2) in EUR m 935.4 993.2 957.9 873.2 868.0 779.9 759.9 895.8 839.4 868.9

Working Capital3) in EUR m 459.8 400.0 381.4 343.6 574.4 504.3 487.5 507.6 479.6 509.4

Equity in EUR m 692.5 639.2 591.0 537.8 602.1 564.5 531.2 582.3 571.3 549.8

Equity ratio % 39.7 36.9 37.1 38.0 43.3 45.9 44.5 43.4 44.0 42.6

Non-current liabilities4) in EUR m 147.3 294.0 278.2 212.7 214.1 152.6 169.1 173.4 164.4 168.6

Current liabilities5) in EUR m 904.8 794.9 725.1 663.4 573.4 509.4 487.3 576.6 557.4 563.8

Net debt6) in EUR m 220.7 206.8 145.2 74.0 74.0 40.6 80.7 4.5 74.3 48.3

Total assets in EUR m 1,744.6 1,728.1 1,594.3 1,413.9 1,391.7 1,229.9 1,194.5 1,341.1 1,298.6 1,290.3

Cash flow from operating

activities in EUR m 208.4 195.7 151.1 158.3 178.7 170.2 37.6 202.3 162.3 194.5

Cash flow from investing

activities in EUR m -168.3 -201.6 -168.2 -133.5 -140.8 -100.4 -70.0 -98.2 -134.0 -78.8

Free Cash Flow in EUR m 40.1 -5.9 -17.1 24.8 37.9 69.7 -32.4 104.1 28.3 115.7

Cash flow from financing

activities in EUR m -154.6 -52.9 12.4 35.2 21.2 -42.9 -43.3 -40.7 -60.5 -68.5

Capital expenditure in EUR m 155.5 155.8 141.2 121.6 120.9 118.3 65.5 98.1 144.7 137.8

Amortization/depreciation in EUR m 117.0 108.8 100.8 92.5 97.1 101.1 74.6 105.5 97.7 89.6

Number of shares m Shares 39.2 39.2 39.2 39.1 39.1 39.1 39.0 39.0 39.0 35.4

Market capitalization in EUR m 1,263.8 1,717.4 1,445.0 1,236.2 1,236.2 929.9 951.8 656.5 1,207.5 1,451.5

Per no-par value share

Share price – end of fiscal year 32.24 43.81 36.90 31.60 31.60 23.80 24.40 16.83 31.00 41.00

EBITDA 7.01 6.79 6.23 5.90 5.62 5.50 2.08 5.29 5.71 6.22

Earnings7) 2.43 2.25 1.94 1.47 1.56 1.53 -0.69 1.48 1.80 1.85

Dividend 1.10 1.10 1.10 1.00 1.00 1.00 0.75 0.90 0.90 0.82

Special bonus - - - - - - - - - 2.56

Dividend yield % 3.4 2.5 3.0 3.2 3.2 4.2 3.1 5.3 2.9 2.0
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Overview of the past several years

IFRS IFRS IFRS IFRS HGB HGB HGB HGB HGB HGB

2007/
2008

2006/
2007

2005/
2006

2004/
2005

2004/
2005

2003/
2004

2003
abbrev. 2002 2001 2000

Employees 24,521 23,265 21,002 19,588 19,588 18,698 18,039 18,967 18,698 18,668

   Germany 15,110 14,746 13,521 12,952 12,952 12,333 12,071 13,391 13,808 14,261

   International 9,411 8,519 7,481 6,636 6,636 6,365 5,968 5,576 4,890 4,407

Stores 1,966 1,840 1,549 1,599 1,599 1,573 1,558 1,574 1,544 1,665

   Germany 1,169 1,155 995 1,102 1,102 1,084 1,105 1,153 1,173 1,325

   International 797 685 554 497 497 489 453 421 371 340

Sales space 1,000 m2 574.1 528.5 458.8 407.3 407.3 358.5 331.2 328.4 316.8 311.7

   Germany 1,000 m2 378.6 354.1 308.9 271.2 271.2 237.8 221.3 225.6 247.4 252.2

   International 1,000 m2 195.5 174.4 149.9 136.1 136.1 120.7 109.9 102.8 69.4 59.5

1) HGB: Fixed assets
2) HGB: Current Assets
3) IFRS: Inventory and trade accounts receivable less trade accounts payable;

 HGB: Current assets less current liabilities 
4) HGB: Non-curent provisions (for pensions, purchase price annuities, severance pay, anniversary payments, 

 provisions for onerous contracts from tenancies and interest rate swaps) plus non-current liabilities
5) HGB: Total of provisions and liabilities less non-current portion 
6) Cash and cash equivalents less liabilities to banks and notes payable
7) HGB: DVFA/SG earnings
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Glossary

Actuarial gains/losses
Impact of changes in actuarial parameters when calculating 
pension obligations. 

Associated companies
Companies over which the investor has significant influence 
(interest between twenty and fifty percent held) and is 
neither a subsidiary nor an interest in a joint venture.

At equity
Valuation of interests in associated companies with their 
prorated stockholders’ equity and profits for the year.

Available-for-sale securities
Securities which are neither held for trading, i.e. to generate 
short-term profits, nor held until a specific maturity. 

CAPM (Capital Asset Pricing Model)
A capital market-oriented model used to calculate a 
company’s cost of capital. 

Cash Flow
An indicator used in the analysis of balance sheets to show a 
company’s financial strength. The cash flow designates the 
changes to liquid funds resulting from operational activities 
and other factors within a given period.

Cash Flow Hedge
Used to hedge against risks from cash flow fluctuations as a 
result of changes in interest rates.

Cash flow statement
Presentation of an organization’s liquidity during the course 
of a fiscal year, reflecting the origins of funds and the effects 
of allocating resources.

Cash-generating unit
Smallest unit of assets which generates cash flows in a com-
pany, whereby these cash flows are mostly independent of 
cash flows for other assets or groups of assets.

Cash-Management-System
Computer-aided system for the optimum management of 
funds in the Group in respect to liquidity and profitability.

Consolidation
Aggregation of the financial statements from all the com-
panies within a Group to produce the consolidated financial 
statement.  

Corporate Governance
Term used to denote responsible corporate management 
and controlling that is aimed at generating sustained added 
value.

DBO (Defined Benefit Obligation) 
Compulsory amount for the company resulting from a 
defined benefit plan.

Defined-contribution plan
Plan for the provision of payments after the end of the 
employment relationship, in which the company pays 
defined contributions to an independent pension fund, and 
itself has neither a legal nor a de facto obligation to make 
payments over and above these amounts.

Derivative financial instruments
Financial products for which valuation is based on the per-
formance of the underlying instrument.

Dividend yield
Interest paid on the capital invested in shares; calculated by 
dividing the dividend by the stock’s price at a specific date.

DVA (DOUGLAS Value Added)
DVA is a management control concept based on EVA® 
(-> EVA®) that has been specially tailored to the DOUGLAS 
Group’s requirements.

EBIT 
Earnings before Interest and Taxes.

EBIT margin
Ratio of EBIT to sales.

EBITDA 
Earnings before Interest, Taxes, Depreciation and Amorti-
zation. 

EBITDA margin
Ratio of EBITDA to sales.

Endorsement process
When the IASB passes an accounting standard, it is sub-
jected to a formal recognition process by the EU. Standards 
that are recognized by the EU Commission in this process 
can be used by companies preparing their accounts using 
IFRS based on the EU directive.

Eurozone
The member states of European Union that have adopted 
the euro as their currency. During the period under review, 
the Eurozone comprised fifteen countries:  Austria, Belgium, 
Finland, France, Germany, Greece, Ireland, Italy, Luxem-
bourg, Malta, Portugal, Slovenia, Spain, the Netherlands 
and Cyprus.

EVA® (Economic Value Added) 
EVA® is a concept developed by the corporate consultants 
Stern Stewart & Co. to promote value-oriented manage-
ment control.
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Fair Value
Amount at which an asset would be transferred in an arm’s-
length transaction.

Finance lease
Lease in which the main opportunities and risks associated 
with ownership of an asset are transferred to the user of 
that asset, irrespective of the actual transfer of legal title.

Free cash flow
Operating cash flow minus cash flow from investment activi-
ties. The free cash flow is available for dividend payments 
to shareholders, and to pay interest.  

Free Float
The percentage of share capital that is not held by long-
term investors and can therefore be freely traded on the 
market.  

Functional currency
The currency used in the primary economic environment of 
a company’s operations.

Goodwill
Positive differential between a company’s purchase price 
and its net assets (assets minus debts).

HDE
The Hauptverband des Deutschen Einzelhandels (”Central 
Association of German Retailers”).

Hedge accounting
Accounting treatment of hedge transactions.

IFRIC (International Financial Reporting Inter-
pretations Committee – formerly SIC)
Concrete interpretations of individual IFRSs.

IFRS/IAS (International Financial Reporting 
Standards – formerly IAS)
Accounting standards issued by an international committee 
(International Accounting Standards Committee) with the 
aim of creating transparent accounting that is comparable 
worldwide.

Impairment
Reduction in value that is performed as soon as the carrying 
amount of an asset is greater than its recoverable amount, 
i.e., the higher value which would result from either its sale 
or its continued use.

Like-for-like sales
Sales relative to space; only includes sales from those 
branches operating during the year under review and the 
year being compared. Does not include stores whose sales 
area varied by at least 20 percent during the period under 
review.

Market capitalization
The market price of a listed company; calculated by multi-
plying the current share price by the number of shares 
issued.

MDAX
Share index containing the fifty largest German and non-
German companies within the DAX index (measured in 
terms of their trading volume and market capitalization).

Net realizable value
Value that would be realized from sale in normal business 
less the estimated production and marketing costs which 
are still due.

OECD
Organization for Economic Cooperation and Development.

Operating lease
Leasing for items where the main opportunities and risks 
associated with the leased item remain with the lessor.

Past service cost
Increase in the present value of a defined benefit pension 
commitment which is due to the work performed by the 
employees during the period under review. 

Plan assets
Assets which are held in long-term funds or qualified insu-
rance policies to fulfill payments to employees.

Sale-and-Leaseback Transaction
Sale of an item with simultaneous further use of the item by 
the seller.  

Short reporting period 
A reporting period that is shorter than twelve months.

Temporary differences
Differences between the carrying amount of an asset and 
its tax base.

Value added
The additional increase in value generated in a company by 
operations, over and beyond that generated by the services 
obtained from third-party providers for this purpose.
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Financial Calendar

January 14, 2009
Press Conference on annual results, Düsseldorf
Publication of the Annual Report for the 
fiscal year 2007/08
(10/01/2007 – 09/30/2008)

January 15, 2009
Analysts’ Conference, Frankfurt/ Main

February 10, 2009
Interim Report Q1 2008/09

March 18, 2009
Annual Shareholders’ Meeting, Hagen

March 19, 2009
Dividend Distribution

May 12, 2009
Mid-Year Report 2008/09

August 11, 2009
Interim Report 9M 2008/09

October 8, 2009
Trading Statement for the fiscal year 2008/09
(10/01/2008 – 09/30/2009)

Contact

Communication
Phone (+49) 23 31/690-466
Fax     (+49) 23 31/690-690
pr@douglas-holding.com

Investor Relations
Phone (+49) 23 31/690-5301
Fax     (+49) 23 31/690-8760
ir-info@douglas-holding.com
 

Credits
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DOUGLAS HOLDING AG
Kabeler Strasse 4 · 58099 Hagen · Germany
Phone (+49) 23 31/690-0
Fax     (+49) 23 31/690-271
info@douglas-holding.com
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DOUGLAS HOLDING AG, Hagen

Design
ensemble»design, Soest

Lithography
dateam, Dortmund
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bellmann druck gmbh, Hagen

English 
Business Translations, Wülfrath 
Gilbert & Bartlett GbR, Hamburg

The Annual Report is published in German
(original version) and English (non-binding 
translation) and is subject to German law.

On request we will be pleased to send you
the annual financial statements for DOUGLAS 
HOLDING AG as well.

Further information and the latest corporate 
communications can be found on our website 
at www.douglas-holding.com.

Forward-looking statements:
This annual report contains statements that
refer to future developments. Such statements 
constitute assessments that have been taken in 
the light of the information available. Should 
the assumptions on which they are based not 
prove accurate, or should – as specified in the 
section entitled Risk Management – risks occur, 
the actual results may differ from those antici-
pated.
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